
The Country of Origin and
Brand Image Effect on
Purchase Intention of

Smartphone in Surabaya -
Indonesia

by Diyah Tulipa

Submission date: 18-Dec-2021 09:59AM (UTC+0700)
Submission ID: 1733174789
File name: 3-The_country_of_origin__diah.pdf (167.92K)
Word count: 4255
Character count: 23228





1

1

1

7

9

9



1

1

2

2
2

4

6
7



1



8





3 3

3 3
3

5
5



11%
SIMILARITY INDEX

4%
INTERNET SOURCES

6%
PUBLICATIONS

8%
STUDENT PAPERS

1 3%

2 2%

3 2%

4 1%

5 1%

6 1%

7 1%

8 1%

9

The Country of Origin and Brand Image Effect on Purchase
Intention of Smartphone in Surabaya - Indonesia
ORIGINALITY REPORT

PRIMARY SOURCES

"Beyond Traditional Probabilistic Methods in
Economics", Springer Science and Business
Media LLC, 2019
Publication

Submitted to UNITAR International
University
Student Paper

www.ijrte.org
Internet Source

Submitted to Vaal University of Technology
Student Paper

Submitted to Universitas Negeri Jakarta
Student Paper

Submitted to University of Northampton
Student Paper

Submitted to President University
Student Paper

adoc.pub
Internet Source

Submitted to Mancosa
Student Paper



1%

Exclude quotes On

Exclude bibliography On

Exclude matches < 1%


