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ABSTRAK

Januar Hendras Santoso. NRP. 1423018116. Sikap Anak Muda Mengenai
Promosi E-commerce Shopee di Indonesia Pada Masa Pandemi COVID-19.

Permasalahan sosial yang disebabkan oleh pandemi virus COVID-19
menimbulkan perubahan sikap dari masyarakat yang awalnya beraktivitas di luar
rumah menjadi di rumah saja. Aktivitas yang dilakukan seperti bekerja di rumah,
belajar di rumah, dan aktivitas lainnya salah satunya adalah belanja online.
Aktivitas dalam belanja online saat PSBB dan WFH ini bisa berdampak positif
maupun negatif bagi anak muda. Perilaku belanja online saat ini dapat dilakukan
melalui aplikasi e-commerce salah satunya Shopee. Penelitian ini ingin menguji
teori yang menyatakan bahwa sikap dipengaruhi oleh peranan penting aspek
kognitif yang mencakup pengetahuan, pandangan dan kepercayaan tentang objek
sikap yang bisa berupa lingkungan, orang atau tindakan. Dengan adanya teori
tersebut maka penelitian ini akan mencari tahu kebenaran dari teori tersebut
dengan mencari tahu arah sikap anak muda terhadap promosi-promosi e-
commerce Shopee yang mereka terima selama pandemi berlangsung. Penelitian
ini menggunakan pendekatan kuantitatif dengan metode survei yang hasilnya
nanti akan dihitung menggunakan aplikasi SPSS. Pembahasan sikap mengenai
promosi dibagi menjadi tiga indikator yaitu sikap kognitif, afektif dan konatif.
Hasil dari penelitian ini adalah pernyataan bahwa adanya sikap positif dari anak
muda mengenai promosi e-commerce Shopee pada masa pandemi COVID-19.
Selain daripada itu, penelitian ini menyatakan bahwa hadirnya e-commerce
Shopee sebagai aplikasi belanja online ditengah pandemi dinilai efisien dengan
ditunjukkannya arah sikap yang positif dari anak muda.

Kata Kunci: Sikap, Promosi, Belanja online, Shopee
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ABSTRAK

Januar Hendras Santoso. NRP. 1423018116. Attitudes of Young People
Regarding Shopee E-commerce Promotions in Indonesia During the
COVID-19 Pandemic.

Social problems caused by the COVID-19 virus pandemic have caused
a change in attitudes from people who initially worked outside the
home to stay at home. Activities carried out such as working at home,
studying at home, and other activities, one of which is online shopping.
Activities in online shopping during PSBB and WFH can have a
positive or negative impact on young people. Current online shopping
behavior can be done through e-commerce applications, one of which is
Shopee. This study wants to test the theory which states that attitudes
are influenced by the important role of cognitive aspects which include
knowledge, views and beliefs about attitude objects which can be in the
form of environment, people or actions. With this theory, this study will
find out the truth of the theory by finding out the direction of the
attitude of young people towards the Shopee e- commerce promotions
they received during the pandemic. This study uses a quantitative
approach with a survey method, the results of which will be calculated
using the SPSS application. The discussion of attitudes regarding
promotion is divided into three indicators, namely cognitive, affective
and conative attitudes. The result of this study is a statement that there
is a positive attitude from young people regarding Shopee e-commerce
promotions during the COVID-19 pandemic. Apart from that, this
study states that the presence of Shopee e-commerce as an online
shopping application in the midst of a pandemic is considered efficient
by showing the direction of a positive attitude from young people.

Keywords: Attitude, Promotion, Online shopping, Shopee
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