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ABSTRAK 

Marketing communication berarti kegiatan memberikan informasi, kegiatan 

membujuk atau persuasi, serta kegiatan mengingatkan konsumen mengenai produk 

yang ditawarkan ke masyarakat. Seorang praktisi marketing communication 

(marcomm) bertugas untuk menyusun serangkaian strategi yang melibatkan ketiga 

aktivitas tersebut, tidak terkecuali marcomm pada industri perhotelan. Namun, 

pandemic serta segala bentuk pembatasan sosial dari pemerintah turut memberi 

dampak signifikan dalam industri tersebut. Disinilah praktisi marcomm diharapkan 

dapat melihat celah peluang yang ada untuk kembali meningkatkan kepercayaan 

masyarakat dalam menggunakan produk dan jasa hotel di masa pandemi. 

 

Kata Kunci:  marketing, marketing komunikasi, hotel, pandemi. 
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ABSTRACT 

 

Marketing communication means activities to provide information, 

persuasing, and activities to remind consumers about the products offered to the 

public. A marketing communication practitioner (marcomm) have the 

responsibility to formulate certain of strategies that involve those three activities, 

including marcomm in the hospitality industry. However, the pandemic and all 

forms of social restrictions from the government also have a significant impact on 

the industry. This is where marcomm practitioners are expected to be able to see 

the gaps in opportunities that exist to increase public confidence in using hotel 

products and services during the pandemic. 

 

Kata Kunci:  marketing, marketing communication, hotel, pandemic. 

 

  


