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ABSTRAKSI 

 

Penelitian ini bertujuan untuk mengetahui efektivitas promosi melalui 

media sosial instagram dengan pendekatan AIDA pada followers instagram 

@kopikakak_id. Penelitian ini merupakan penelitian deskriptif kuantitatif dengan 

sumber data primer yang diperoleh melalui kuesioner online. Obyek pada 

penelitian ini adalah folowers Kopi Kakak. Teknik pengambilan sampel 

menggunakan purposive sampling, dengan jumlah 96 orang. Teknik analisis yang 

digunakan adalah uji validitas, uji reliabilitas dan analisis statistik deskriptif 

dengan bantuan SPSS version 22 for windows. Berdasarkan hasil analisis dengan 

konsep AIDA (Attention,Interest,Desire,Action) pada promosi Kopi Kakak pada 

media sosial instagram termasuk dalam rentang skala “Efektif” dalam menarik 

responden untuk mengunjungi dan membeli produk yang ditawarkan oleh Kopi 

Kakak. 

Kata Kunci : Promosi, Media Sosial Instagram, AIDA 
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MEASUREMENT OF PROMOTION EFFECTIVENESS THROUGH 

INSTAGRAM SOCIAL MEDIA WITH THE AIDA APPROACH 

(Case Study on Instagram Account Followers @kopikakak_id) 

 

ABSTRACT 

This study aims to determine the effectiveness of promotion through 

Instagram social media with the AIDA approach on Instagram followers 

@kopikakak_id. This research is a quantitative descriptive study with primary 

data sources obtained through online questionnaires. The object of this research is 

the followers of Kopi Kakak, with a sampling technique that is purposive 

sampling, with a population of active followers on the Instagram account 

@kopikakak_id with a sample of 96 people. The analysis technique used is 

validity test, reliability test and descriptive statistical analysis with the help of 

SPSS version 22 for windows. Based on the results of the analysis with the AIDA 

concept (Attention, Interest, Desire, Action) on the promotion of Kopi Kakak on 

Instagram social media, it is included in the "Effective" scale range in attracting 

respondents to visit and buy products offered by Kopi Kakak. 

Keywords: Promotion, Instagram Social Media, AIDA 

 


