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ABSTRAK

Berkembangnya era dan dampak dari pandemi Covid-19 yang membawa dampak
pembatasan aktivitas sosial, menyebabkan banyak aspek harus beradaptasi dengan dunia
digital. Salah satunya bisnis yang pada mulanya dapat dilakukan secara langsung harus
dialinhkan menjadi daring. Adaptasi ini tentu tidak dapat dilakukan secara mendadak, masih
banyak pembisnis yang memerlukan edukasi untuk mengenal bagaimana memasarkan produk
atau jasa melalui dunia digital salah satunya media sosial. Edukasi tersebut dapat berupa
informasi-informasi yang nantinya dikemas dalam sajian visual, audio, atau audio visual dan

diunggah dalam sebuah wadah di Instagram bernama @cloudideas.id.

Konten edukasi tentang digital marketing yang nantinya diunggah tak lepas dari proses
editing agar secara visual dan audio dapat dinikmati dengan nyaman serta mudah dimengerti
secara isi konten. Hal ini diperlukan peran editor yang mengeksekusi isi kemasan konten
sehingga padat, jelas, dan menarik. Tujuannya selain @cloudideas.id memberikan edukasi
tetapi juga merealisasikan bahwa sebuah desain atau editing yang menarik dari suatu konten di

dunia digital dapat mempengaruhi minat audiens.

Kata kunci : Peran Editor, Edukasi, Digital Marketing, Editing Konten, Instagram
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ABSTRACT

The development of the era and the impact of the Covid-19 pandemic which has an
impact on limiting social activities, has caused many aspects to have to adapt to the digital
world. One of them is a business that can initially be done directly must be shifted to online.
This adaptation certainly cannot be done suddenly, there are still many business people who
need education to know how to market products or services through the digital world, one of
which is social media. The education can be in the form of information which will be packaged
in visual, audio, or audio visual presentations and uploaded in a container on Instagram called

@cloudideas.id.

Educational content about digital marketing which will be uploaded cannot be separated
from the editing process so that visually and audio can be enjoyed comfortably and easily
understood in terms of content. This requires the role of the editor who executes the contents
of the content package so that it is dense, clear, and attractive. The goal is not only to provide
education, but also to realize that an interesting design or editing of content in the digital world

can influence audience interest.

Keywords: Editor's Role, Education, Digital Marketing, Content Editing, Instagram
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