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CHAPTER 5 

CONCLUSION, LIMITATION, AND SUGGESTION 

 

5.1. Conclusion 

The plotted demand prediction in the previous chapter was proven that it 

successfully captured the seasonality of the data. The demand forecasting will help 

to facilitate Small and Medium Industry (IKM) to take care of their inventory and 

minimize manual labor. Moreover, this could help the business to decrease the 

capital spent on maintaining their inventory while increasing their profit at the same 

time. With the demand forecasting model, the business will have less chance of 

having excess stock or stock-outs.  

5.2. Limitation 

During the creation of this paper, the author faced some limitations. Due to 

the limited time, the model that the author developed is still a very simple model 

and therefore the model might not fully able to capture the seasonality of a more 

complicated real world data. Also due to the limited time that the author has, the 

application did not have the opportunity to be tested using the real data from the 

real user, therefore the model still needs to be developed and trained more to be 

able to fully capture the condition of the real world. 

5.3. Suggestion 

Based on the conclusion and limitations above, the author would like give 

some suggestions to be taken into considerations. For further research of this topic, 

the author would suggest to try other machine learning algorithm or the use of 

transfer learning in order to create a more reliable model. 

The author would also suggest to train the model with more actual real world 

dataset and then test the model with data from the real world user, therefore able to 

capture the reality of the business. 



19 
 

 

REFERENCES 

 

Abbasimehra, H., Shabani, M., & Yousefi, M. (2020). An optimized model using 

LSTM network for demand forecasting. Computers & Industrial 

Engineering 143, 1-13. 

Ayodele, T. O. (2010). Machine Learning Overview. United Kingdom. 

Corporate Finance Institute. (2020). Revenue Streams. Retrieved from Corporate 

Finance Institute: 

https://corporatefinanceinstitute.com/resources/knowledge/accounting/rev

enue-streams/ 

Corporate Finance Institute. (n.d.). Revenue Streams. Retrieved from Corporate 

Finance Institute: 

https://corporatefinanceinstitute.com/resources/knowledge/accounting/rev

enue-streams/ 

Gokhale, P. P., & Kaloji, M. B. (2018). A Study on Inventory Management and Its 

Impact on Profitability in Foundry Industry at Belagavi, Karnataka. 

International Journal of Latest Technology in Engineering, Management & 

Applied Science, 29-31. 

Hodzic, K., Hasic, H., Cogo, E., & Juric, Z. (2019). Warehouse Demand 

Forecasting based on Long. 2019 XXVII International Conference on 

Information, Communication and Automation Technologies (ICAT). 

Retrieved from Research Gate: 

https://www.researchgate.net/publication/338363135_Warehouse_Deman

d_Forecasting_based_on_Long_Short-Term_Memory_neural_networks 

Khan, D. F., Al-balushi, H. Y., Algaithi, A. D., & Al-shihi, A. A. (2017). IMPACT 

OF SOCIAL MEDIA ON CUSTOMERS SATISFACTION: BANK 

MUSCAT – A CASE STUDY. Ahead International Journal of Recent 

Research Review, Vol.1, Issue. 11, 154-164. 

Kumar, P., Pragathi, G., Prateek, J., K., B. P., & Madhuri, P. (2020). Inventory 

Management using Machine Learning. International Journal of 

Engineering Research & Technology, 866-869. 

Nassaji, H. (2015). Qualitative and descriptive research: Data type versus data 

analysis. Retrieved from Research Gate: 

https://www.researchgate.net/publication/276397426_Qualitative_and_des

criptive_research_Data_type_versus_data_analysis 

S., K., K., G., & R., S. (2011). Theory of Inventory Management Based on Demand 

Forecasting. Polish Journal of Management Studies, 148-156. 



20 
 

 

Samanta, D. P. (2015, June). Inventory Management. Retrieved from Research 

Gate: 

https://www.researchgate.net/publication/317970709_INTRODUCTION_

TO_INVENTORY_MANAGEMENT 

Sohail, N. (2018). A Study of Inventory Management System Case Study. Journal 

of Adv Research in Dynamical & Control Systems, 1176-1190. 

Zoubi, F. H., & Al-Harazneh, D. M. (2019). The Impact of Social Media on 

Customers’ Loyalty toward Hotels in Jordan. International Journal of 

Business and Management; Vol. 14, No. 5; 2019, 123-140. 

 

 


