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Pada masa pandemi covid ini masih ada beberapa industri yang memiliki 

permintaan yang cukup banyak walau tidak sebanyak sebelum pandemi covid 

terjadi. Salah satu industri yang masih berkembang cukup pesat adalah industri 

Food and Beverage (F&B). Dengan mengambil objek penelitian yaitu J.CO 

Donuts & Coffee di Surabaya. Dimana pada industri F&B ini konsumen mulai 

mempertimbangkan berbagai hal sebelum membeli produk makanan pada suatu 

merek tertentu. Ketika seorang konsumen telah memiliki suatu rasa kecintaan 

kepada suatu merek, serta apabila merek tersebut memiliki citra merek yang baik 

dan merek yang kuat yang ada dipasaran. Dan mampu memenuhi kebutuhan dari 

konsumen tersebut maka konsumen tersebut akan merekomendasikan produk dari 

merek tersebut kepada yang lainnya. Penelitian ini bertujuan untuk menganalisis 

pengaruh Brand Image, Brand Personality dan Brand Love terhadap Word of 

Mouth. 

Dengan jumlah sampel pada penelitian yang dilakukan yaitu berjumlah 160 

responden. Teknik pengambilan dengan menggunakan purposive sampling  

dengan data primer. Teknik analisis data yang digunakan adalah menggunakan 

SEM (Structural Equation Model) melalui Software Lisrel. Hasil penelitian yang 

dilakukan menunjukkan bahwa hipotesis 1 brand personality berpengaruh positif 

dan signifikan terhadap brand love. Hipotesis 2 brand personality berpengaruh 

positif dan signifikan terhadap brand image. Hipotesis 3 brand image tidak 

berpengaruh dan tidak signifikan terhadap brand love. Hipotesis 4 brand love 

berpengaruh positif dan signifikan terhadap word of mouth. Hipotesis 5 brand 

image tidak berpengaruh dan tidak signifikan terhadap word of mouth. Hipotesis 6 

brand personality berpengaruh positif dan signifikan terhadap word of mouth. 

 

 
Kata Kunci: Brand Image, Brand Personality, Brand Love, Word of Mouth. 
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IN SURABAYA 

 

 

ABSTRACT 

 
During the Covid pandemic, there were still several industries that had 

quite a lot of demand, although not as much as before the Covid pandemic 

occurred. One industry that is still developing quite rapidly is the Food and 

Beverage (F&B) industry. By taking the research object, namely J.CO Donuts & 

Coffee in Surabaya. Where in this F&B industry, consumers begin to consider 

various things before buying food products in a particular brand. When a 

consumer already has a sense of love for a brand, and if the brand has a good 

brand image and a strong brand on the market. And being able to meet the needs 

of these consumers, these consumers will recommend products from these brands 

to others. This study aims to analyze the influence of Brand Image, Brand 

Personality and Brand Love on the Word of Mouth. 

With the number of samples in this study, amounting to 160 

respondents. The technique of taking is using purposive sampling with primary 

data. The data analysis technique used is to use SEM (Structural Equation Model) 

through Lisrel Software. The results of the research conducted indicate that the 

hypothesis 1 brand personality has a positive and significant effect on brand love. 

Hypothesis 2 brand personality has a positive and significant effect on brand 

image. Hypothesis 3 brand image has no and insignificant effect on brand love. 

Hypothesis 4 brand love has a positive and significant effect on word of mouth. 

Hypothesis 5 brand image has no and insignificant effect on word of mouth. 

Hypothesis 6 brand personality has a positive and significant effect on word of 

mouth. 
 

 

Keywords: Brand Image, Brand Personality, Brand Love, Word of Mouth. 

THE INFLUENCE OF BRAND IMAGE, BRAND PERSONALITY AND 

BRAND LOVE ON WORD OF MOUTH IN PURCHASE INTEREST IN 

J.CO DONUTS & COFFEE 




