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ABSTRAK

Transfer pricing merupakan suatu harga yang berkaitan dengan transaksi
afiliasi yang tentunya melibatkan pihak afiliasi. Transaksi ini dapat menyebabkan
terjadinya konflik kepentingan dengan melibatkan 2 pihak, yaitu agen maupun
prinsipal dengan tujuan sama-sama ingin mendapatkan keuntungan bagi pihak
masing-masing. Konflik kepentingan ini dapat disebabkan karena adanya
perbedaan keinginan, utilitas, dan kepentingan. Adapun motivasi dari setiap
perusahaan yang melakukan transaksi transfer pricing karena perusahaan ingin
meningkatkan strategi bisnisnya serta ingin meningkatkan daya saing dengan cara
menguntungkan salah satu pihak / kedua belah pihak.

Penelitian ini bertujuan untuk membuktikan secara empiris pengaruh beban
pajak, profitabilitas, dan tunneling incentive terhadap keputusan transfer pricing.
Populasi dalam penelitian ini yakni perusahaan sektor jasa yang terdaftar di Bursa
Efek Indonesia 2017-2019. Sampel pada penelitian ini adalah perusahaan sektor
jasa dalam bidang transportasi, retail, perhotelan, pariwisata, dan restoran yang
terdaftar di Bursa Efek Indonesia 2017-2019. Teknik pengambilan sampel secara
purposive sampling dengan jumlah sampel 72 perusahaan. Hipotesis penelitian
diuji dengan menggunakan analisis regresi logistik. Hasil dari analisis regresi
logistik dengan SPSS 23 menunjukkan bahwa variabel beban pajak dan
profitabilitas tidak berpengaruh terhadap keputusan transfer pricing, sedangkan
variabel tunneling incentive berpengaruh signifikan terhadap keputusan transfer
pricing.

Kata Kunci : Beban Pajak, Profitabilitas, Tunneling Incentive, Keputusan
Transfer Pricing
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THE EFFECT OF TAX EXPENSES, PROFITABILITY AND TUNNELING
INCENTIVES ON TRANSFER PRICE DECISIONS IN SERVICE
SECTOR COMPANIES REGISTERED IN INDONESIA STOCK

EXCHANGE (BEI) 2017-2019

ABSTRACT

Transfer pricing is a price related to affiliate transactions which of course
involve affiliates. This transaction can lead to a conflict of interest by involving 2
parties, namely an agent or a principal with the same goal of getting benefits for
each party. This conflict of interest can be caused by differences in desires, utility
and interests. The motivation of every company that carries out transfer pricing
transactions is because the company wants to improve its business strategy and
wants to increase competitiveness by benefiting one party / both parties.

This study aims to prove empirically the effect of tax expenses, profitability,
and tunneling incentives on transfer pricing decisions. The population in this study
are service sector companies listed on the Indonesia Stock Exchange 2017-2019.
The samples in this study are service sector companies in the fields of
transportation, retail, hotelier, tourism, and restaurants which are listed on the
Indonesia Stock Exchange 2017-2019. The sampling technique was purposive
sampling with a sample size of 72 companies. The research hypothesis was tested
using logistic regression analysis. The results of the logistic regression analysis with
SPSS 23 show that the tax burden and profitability variables do not affect transfer
pricing decisions, while the tunneling incentive variables have a significant effect
on transfer pricing decisions.

Keywords : Tax Expense, Profitability, Tunneling Incentive, Transfer Pricing
Decision
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