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ABSTRAK

Penelitian ini bertujuan untuk menguji signifikansi pengaruh positif ekuitas merek
yang terdiri dari kesadaran merek, persepsi kualitas, asosiasi merek, dan loyalitas
merek terhadap keputusan pembelian smartphone Samsung di Toko Maju
Hardware, Kota Madiun . Sampel dalam penelitian ini sejumlah 100 responden
dengan teknik purposive sampling. Pengujian hipotesis dilakukan menggunakan
regresi linier berganda dengan dibantu aplikasi program SPSS. Hasil penelitian
menunjukkan bahwa variabel kesadaran merek, persepsi kualitas, asosiasi merek,
dan loyalitas merek berpengaruh positif signifikan terhadap keputusan pembelian
pada konsumen pembeli smartphone Samsung di Toko Maju Hardware, Kota
Madiun. Dalam penelitian ini variabel yang dominan berpengaruh positif
signifikan terhadap keputusan pembelian adalah kesadaran merek.

Kata kunci : Ekuitas Merek, Keputusan Pembelian
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THE EFFECT OF BRAND EQUITY TOWARDS DECISION ON
SAMSUNG SMARTPHONE PURCHASE EMPIRICAL STUDIES ON

CONSUMERS IN MADIUN CITY MAJU HARDWARE STORES

ABSTRACT

This study aims to examine the significance of the positive effect of brand
equity consisting of awareness, perceived quality, brand association, and brand
loyalty on purchasing decisions for Samsung smartphones at Maju Hardware
Store, Madiun City. The sample in this study was 100 respondents with purposive
sampling technique. Hypothesis testing is done using multiple linear regression
with the help of the SPSS program application. The results showed that the
variables of brand awareness, perceived quality, brand association, and brand
loyalty had a significant positive effect on purchasing decisions among consumers
of Samsung smartphone buyers at Maju Hardware Store, Madiun City. The
dominant research variable that has a significant positive effect on purchasing
decisions is brand awareness.

Keywords: Brand equity, Purchase Decision
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