ANALISIS POSITIONING COCA-COLA
DI SURABAYA

TESIS

OLEH :
LUSIA SEBASTIAN =~~~ =~~~
NIM : 8112401001 AR > %7 /og;m‘j

H
AL T 1: 2 -y
- e e . ’ . PN = e . = :
: MM

S e ey

. et Gt '?; '\/1 M

g Sen
! i)

T e e e 4,

P b cota) ¢

UNIVERSITAS KATOLIK WIDYA MANDALA SURABAYA
PROGRAM PASCASARJANA
PROGRAM MAGISTER

2003



ANALISIS POSITIONING COCA-COLA
DI SURABAYA

TESIS
Diajukan kepada
Universitas Katolik Widya Mandala
untuk memenuhi persyaratan
dalam menyelesaikan program Magister
Manajemen

OiLEH

LUSIA SEBASTIAN,SE
8112401001

UNIVERSITAS KATOLIK WIDYA MANDALA SURABAYA
PROGRAM PASCASARJANA
PROGRAM MAGISTER
SEPTEMBER 2003



Tesis Oleh LUSIA SEBASTIAN ini telah diperiksa dan disetujui

untuk diuji

Surabaya, .. , é/g} ...2003

Pembimbing |

&

(Y.IA. Budi Iswanto, Ph. D)

NIK. 311.76.6059



Tesis ini telah diuji dan dinilai
olch Panitia Penguji pada
Program Pascasarjana Unika Widva Mandala Surabava

Pada tanggal 19 bulan September Th 2003

2. Sekretaris : Y.B{Budi Iswanto, Ph.D

x5 (ot cvnmin,

~
3. Anggota : Sri Gunawan, DBA



Tesis oleh Lusia Sebastian, SEEint telah dipertahankan di depan dewan pengup

pada tanggal 19 September 2003

! v.B Budi wanto, Ph.D, Anggota

e

P
S Gunawan, DBA, Anggota

Mengetahut

Duektur PPS

o ”—\) [ U A

Prof. E. Sadtono, Ph.D



ABSTRACT

The analysis of Coca-Cola positioning in Surabaya i1s done to know its
position based on the seven attnibutes offered. The method for analysis is
multidimensional scaling which tries to explain the position of other soft drinks or
the competitors.

The data representing the consumer’s perception are collected using
questionnaite which are then analyzed using the SPSS version 9.0 program. The
result shows that the attributes are perceived to be impottant, hence they should
be maintained to meet the customer’s need.

The perceptual mapping indicates that the result can be used to identify the
closest competitor of Coca-Cola.

Keywords : Multidimensional Scaling, Perceptual Mapping, Market Positioning.
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