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ABSTRAK

Penelitian ini bertujuan untuk menguji pengaruh Kualitas produk,
promosi, harga terhadap keputusan pembelian produk Oppo. Sampel dalam
penelitian ini adalah masyarakat yang melakukan pembelian smartphone
Oppo pada toko T-Cell Kota Madiun. Pengumpulan data dilakukan dengan
menyebarkan kuesioner kepada responden yang berjumlah 60 orang. Teknik
analisis yang digunakan adalah analisis regresi linear berganda dengan
program SPSS versi 22. Hasil pengujian hipotesis uji t menunjukkan bahwa
faktor kualitas produk, harga dan promosi memengaruhi keputusan pembelian
smartphone Oppo secara positif dan signifikan.

Kata Kunci : kualitas produk, harga, promosi, keputusan pembelian.
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THE INFLUENCE OF PRODUCT QUALITY, PRICE AND PROMOTION ON
THE PURCHASE DECISION OF OPPO PRODUCTS
(STUDY IN T-CELL OF MADIUN CITY)

ABSTRACT

This study aims to examine the effect of product quality, promotion, price
on the purchase decision of Oppo products. The sample in this study was the
public who bought an Oppo smartphone at the Madiun City T-Cell store. Data
collection was carried out by distributing questionnaires to respondents totaling 60
people. The analysis technique used is multiple linear regression analysis with
SPSS version 22. The results of t-test hypothesis testing indicate that product
quality, price and promotion factors influence Oppo smartphone purchasing
decisions positively and significantly.

Keywords: product quality, price, promotion, purchase decision
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