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ABSTRAK

Mita Santana Indah Wati. NIM 1423016090. Motif Masyarakat Surabaya dalam
Mengakses Channel Youtube “BKKBN Official” mengenai Program Keluarga
Berencana

Penelitian ini dilakukan untuk mengetahui motif masyarakat Surabaya
dalam mengakses channel Youtube “BKKBN Official” mengenai Program
Keluarga Berencana. Dalam penelitian ini, digunakan teori uses and gratification
untuk menganalisis motif apa yang terdapat di dalamnya. Indikator motif yang
digunakan terdapat 10 jenis. Dalam penelitian ini, menggunakan pendekatan
kuantitatif dengan jenis penelitian deskriptif. Metode yang digunakan yaitu
dengan membagikan kuesioner. Hasil yang diperoleh dalam penelitian ini yaitu
masyarakat Surabaya memiliki 10 motif yaitu motif social interaction, motif
information seeking, motif pass time, motif entertainment, motif relaxation, motif
expression of opinions, motif communicatory utility, motif convenience utility,
motif information sharing, dan motif knowledge about others. Dalam hal ini,
mendapatkan dua indikator tertinggi dan terendah. Motif information sharing
yang tertinggi dengan nilai mean 3,273 sedangkan motif pass time menjadi motif
terendah dengan nilai mean 2,586.

Kata kunci: Motif. Uses and Gratification. Media Sosial. Youtube. BKKBN
Official.
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ABSTRACT

Mita Santana Indah Wati. NIM 1423016090. The motives of the people of
Surabaya in accessing Youtube Channel of “BKKBN Official” regarding Family
Planning Programs.

This research was conducted to determine the motives of the people of
Surabaya in accessing Youtube Channel of “BKKBN Official” regarding Family
Planning Programs. In this research, the uses and gratification theory is used to
analyze the motives contained therin. There are 10 types of motive indactors
being used. In this research, is using a quantitative approach with descriptive type
of research. The method used is by distributing questionnaires. The results
obtained in this study are that the people of Surabaya has 10 motives namely
social interaction motive, information seeking motive, pass time motive,
entertainment motive, relaxation motive, expression of opinions motive,
communicatory utility motive, convenience utility motive, information sharing
motive, and knowledge about others motive. In this case, get the two highest and
lowest indicators. The information sharing motive is the highest with mean value
3,273 meanwhile the pass time motive becomes the lowest with mean value
2,586.

Keyword: Motives. Uses and Gratification. Social Media. Youtube. BKKBN
Official.
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