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ABSTRAK

Setiap pelanggan memiliki kesadaran serta emosi yang berbeda-beda, hal
ini menyebabkan stimulus-stimulus yang dirasakan ketika berbelanja pasti berbeda.
Penelitian ini memiliki tujuan untuk menganalisis pengaruh Pengaruh Mindfulness
Dengan Mediasi Self Emotion Appraisal Dan Regulation Of Emotion Terhadap
Impulsive Buying Tendency Generasi Millenial (Y) Pada Barang Elektronik Di
tokopedia. Pada penelitian ini digunakan metode kuantitatif dan data yang
digunakan dalam penelitian ini merupakan data primer. Jumlah sampel yang
diambil untuk penelitian ini adalah sebanyak 120 responden dengan teknik
penyampelan nonprobability sampling, menggunakan puposive sampling. Teknik
analisis yang digunakan adalah analisis SEM dengan bantuan program LISREL 9.2.

Pada penelitian ini dapat ditemukan bahwa Mindfulness berpengaruh
negatif signifikan terhadap Impulsive Buying Tendency. Mindfulness ditemukan
positif signifikan terhadap Self Emotion Appraisal dan Regulation of Emotion. Self
Emotion Appraisal ditemukan negatif signifikan terhadap Impulsive Buying
Tendency. Regulation of Emotion ditemukan positif signifikan terhadap Impulsive
Buying tendency. Mindfulness ditemukan negatif signifikan terhadap Impulsive
buying tendency melalui Self Emotion Appraisal. Mindfulness ditemukan positif
signifikan terhadap Impulsive Buying Tendency melalui Regulation Of Emotion.
Kata Kunci: Mindfulness, Self Emotion Appraisal, Regulation Of Emotion,
Impulsive Buying Tendency
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ABSTRACT

Every customer has different awareness, this gives rise to stimuli that are
felt to be compiled which are definitely different. This study aims to analyze the
influence of Mindfulness by Mediating Self Emotional Assessment and Emotional
Regulation Against Impulsive Buying of Millennial Generation Tendencies (Y) on
Electronic Goods in Tokopedia. In this study quantitative methods are used and the
data used in this study are primary data. The number of samples taken for this study
were 120 respondents with nonprobability sampling sampling techniques, using
purposive sampling. The analysis technique used is SEM analysis with the help of
the LISREL 9.2 program.

In this research, it can be found that Mindfulness is significantly negatively
influenced on impulsive buying tendencies. Mindfulness was found to be
significantly positive for the Assessment of Self Emotions and Emotion Regulations.
Self Emotional Assessment was found to be significantly negative towards
Impulsive Buying Tendencies. Emotional regulation was found to be significantly
positive for Impulsive Buying Tendencies. Mindfulness was found to be significantly
negative towards impulsive buying trends through Self Emotion Appraisal.
Mindfulness was found to be significantly positive for impulsive buying tendencies
through regulation of emotion.

Key Word: Mindfulness, Self Emotion Appraisal, Regulation Of Emotion,
Impulsive Buying Tendency
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