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ABSTRAK 

 

Michaela Valencia. NIM 1423016054. Penggambaran LGBT dalam Iklan 

Durex versi Balloon Animals.  

Penelitian ini mengungkap bagaimana penggambaran LGBT dalam 

Iklan Durex versi Balloon Animals. Peneliti menggunakan metode analisis 

semiotika gagasan Charles Sanders Peirce untuk melihat dan menganalisis 

tanda icon, index, symbol mengenai gay dan biseksual yang ada dalam Iklan 

Durex versi Balloon Animals. 

LGBT dalam Durex versi Balloons Animals digambarkan memiliki 

kebebasan dalam hal berhubungan seksual dengan berbagai jenis kelamin, 

dan digambarkan telah bebas dari peraturan atau larangan pemerintah yang 

mengikat di tahun 2013 sejak iklan tersebut diunggah. Penggambaran iklan 

tersebut tercermin pada tanda-tanda dalam iklan, yaitu icon, index, dan 

symbol. Pada interpretasi tanda icon menunjukkan adanya faktor gairah 

seksualitas dalam aktivitas hubungan seksual, diperjelas dengan beberapa 

scene seperti menunjukkan kelamin pada pasangannya, serta adanya gender 

ketiga yang turut serta dalam kegiatan seksual sehingga dapat dikatakan 

sebagai aktivitas Threesome. Pada interpretasi tanda index menunjukkan 

adanya kecenderungan kaum LGBT mengumbar hasrat seksualitasnya 

dengan melakukan hubungan seksual. Sedangkan pada interpretasi symbol, 

terdapat beberapa kode warna yang mengandung kode bendera kaum 

LGBTQ, seperti panseksual, bendera gender non biner, dan lain sebagainya 

yang didalamnya terdapat unsur warna oranye (gender ketiga), warna biru 

(laki-laki), dan merah muda (perempuan).  

Kata kunci : LGBT, gay, biseksual, semiotika, penggambaran, iklan  
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ABSTRACT 

 

Michaela Valencia. NIM 1423016054. Representation of LGBT in the 

Balloon Animals version of Durex Advertisements. 

 

This study reveals how LGBT portrayals in the Balloon Animals 

version of Durex Ads. The researcher used the semiotic analysis method of 

Charles Sanders Peirce's idea to see and analyze the icon, index, and 

symbolic signs about gays and bisexuals in the Balloon Animals version of 

Durex Advertising. 

LGBT in the Balloons Animals version of Durex is described as 

having freedom in sexual relations with various sexes, and is described as 

being free from binding government regulations or restrictions in 2013 

since the advertisement was uploaded. The description of the advertisement 

is reflected in the signs in the advertisement, namely icons, indexes, and 

symbols. In the interpretation of the icon sign indicates the existence of 

sexuality arousal factors in sexual activity activities, clarified by several 

scenes such as showing sex on their partners, as well as the presence of a 

third gender participating in sexual activities so that it can be said to be a 

Threesome activity. The interpretation of the index sign indicates the 

tendency of LGBT people to spit out their sexual desire by having sexual 

relations. Whereas in symbol interpretation, there are several color codes 

that contain LGBTQ flag codes, such as pansexuals, non-binary gender 

flags, etc. In which there are elements of orange (third gender), blue (male), 

and pink ( female).  

 

Key words : LGBT, gays, bisexuals, semiotics, representation, 

advertisements 


