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ABSTRAK

Penelitian ini bertujuan untuk meneliti pengaruh Level of Trust in the
Labeling, Subjective Norm, Green Purchase Intention terhadap Consumers Green
Purchase Behavior di Oriflame Surabaya. Teknik pengambilan sampel yang
digunakan ialah non probability sampling dengan karakteristik responden pernah
membeli produk ramah lingkungan Oriflame, berdomisili di Surabaya, berjenis
kelamin perempuan dan laki-laki, berusia 17 tahun keatas, status dari responden
pelajar/mahasiswa, pegawai negeri/swasta, wiraswasta dan lain-lain serta
pengeluaran responden dibawah 2 juta hingga diatas 8 juta. Cara untuk menentukan
sampel adalah dengan menggunakan metode purposive sampling dan sampel yang
digunakan sebesar 150 responden dengan menggunakan alat pengumpulan data
berupa kuesioner dalam bentuk Google Form. Teknik analisis data yang digunakan
adalah Structural Equations Modeling (SEM) dengan menggunakan program
LISREL 8.8.

Hasil penelitian ini membuktikan bahwa Level of Trust in the Labeling
berpengaruh positif dan signifikan terhadap Green Purchase Intention, Subjective
Norm berpengaruh positif dan signifikan terhadap Green Purchase Intention dan
Green Purchase Intention berpengaruh positif dan signifikan terhadap Consumers
Green Purchase Behavior di Oriflame Surabaya.

Kata Kunci: Level of Trust in the Labeling, Subjective Norm, Green Purchase
Intention, Consumers Green Purchase Behavior
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THE EFFECT OF LEVEL OF TRUST IN THE LABELING, SUBJECTIVE
NORM, GREEN PURCHASE INTENTION ON CONSUMERS GREEN
PURCHASE INTENTION AT ORIFLAME SURABAYA

ABSTRACT

This study aims to examine the effect of Level of Trust in the Labeling,
Subjective Norm, Green Purchase Intention on the Green Purchase Behavior
Consumers at Oriflame Surabaya. The sampling technique used was non
probability sampling with the characteristics of respondents who had bought
environmentally friendly products Oriflame, residing in Surabaya, male and female,
opening 17 years and over, status of respondents / students, public / private
employees, entrepreneurs and others and spend respondents under 2 million to
above 8 million. How to determine the sample using purposive sampling method
and the sample used was 150 respondents using a data collection tool in the form
of a questionnaire in the form in Google Form. The data analysis technique used
Structural Equations Modeling (SEM) using the LISREL 8.8 program.

The results of this study prove that Level of Trust in the Labeling has a
positive and significant effect on Green Purchase Intention, Subjective Norm has a
positive and significant effect on Green Purchase Intention and Green Purchase
Intention has a positive and significant effect on the Green Purchase Behavior
Consumers at Oriflame Surabaya.

Keywords: Level of Trust in the Labeling, Subjective Norm, Green Purchase
Intention, Consumers Green Purchase Behavior
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