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ABSTRAK 

 

Perkembangan teknologi saat ini memudahkan konsumen untuk 

mendapatkan informasi. Internet tidak terlepas dari dampak perkembangan 

teknologi yang ada sekarang. Semua orang sangat terbantu dengan adanya 

perkembangan teknologi dan internet ini. Internet membantu orang-orang untuk 

bisa mendapatkan informasi dengan mudah. Dengan adanya internet, orang-orang 

dapat berkomunikasi dengan mudahnya walaupun tidak dapat bertemu secara 

langsung atau terpisahkan oleh jarak yang sangat jauh. Kemudahan ini juga 

memudahkan transaksi jual beli sehingga menyebabkan perubahan perilaku pada 

konsumen yang membuat para pebisnis untuk merubah cara memasarkan produk 

mereka akibatnya banyak toko online bermunculan, salah satunya adalah Sociolla. 

Penelitian ini bertujuan untuk menganalisis pengaruh website design 

quality, effectiveness of information content, product quality terhadap purchase 

intentions. Penelitian ini menggunakan teknik analisis SEM dengan bantuan Lisrel 

8.80. Sampel yang digunakan berpedoman pada milik teori milik Ferdinand 

sehingga sampel yang digunakan dalam penelitian ini 100 responden yang 

berdomisili di Surabaya dan pernah berbelanja di Sociolla. 

 Hasil penelitian menunjukkan bahwa product quality dan effectiveness of 

information content berpengaruh pada purchase intentions. Selain itu effectiveness 

of information content berpengaruh terhadap product quality. Sedangkan   website 

design quality tidak berpengaruh terhadap product quality, effectiveness of 

information content, dan purchase intentions. 

 

 

Kata kunci: website design quality, product quality, effectiveness of information 

content, purchase intentions.  
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BEAUTY CARE WEBSITE DESIGN: EFFECTIVENESS OF INFORMATION CONTENT, 

PRODUCT QUALITY, AND PURCHASE INTENTIONS ON SOCIOLLA  

VISITORS IN SURABAYA 

 

ABSTRACT 

 Current technological developments make it easier for consumers to get 

information. The internet is inseparable from the impact of current technological 

developments. All people are greatly helped by the development of technology and 

the internet. The internet helps people to get information easily. With the existence 

of the internet, people can communicate easily even though they cannot meet 

directly or separated by a great distance. This convenience also facilitates buying 

and selling transactions that cause changes in behavior in consumers that make 

businessman change the way they market their products as a result many online 

stores are emerging, one of which is Sociolla. 

 This study aims to analyze the effect of website design quality, effectiveness 

of information content, product quality on purchase intentions. This study uses 

SEM analysis techniques with the help of Lisrel 8.80. The sample used was guided 

by Ferdinand's theory so that the samples used in this study were 100 respondents 

who lived in Surabaya and had shopped in Sociolla. 

 The results showed that product quality and effectiveness of information 

content had an effect on purchase intentions. In addition, the effectiveness of 

information content has an effect on product quality. While website design quality 

does not affect product quality, effectiveness of information content, and purchase 

intentions. 

 

 

Keywords: website design quality, product quality, effectiveness of information 

content, purchase intentions. 

 

 

 

 

 

 

 


