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ABSTRAK

Penelitian ini dilakukan dengan tujuan untuk mengetahui pengaruh empat
variabel yaitu aesthetics value, playfulness value, excellence value dan economic
value terhadap attitudinal loyalty melalui satisfaction sebagai mediasi. Objek
dalam penelitian ini adalah konsumen yang pernah berbelanja di Gramedia Store
wilayah Surabaya. Teknis analisis data yang digunakan dalam penelitian ini
adalah SEM dan menggunakan program LISREL. Teknik pengambilan sampel
yang digunakan adalah nonprobability sampling, dengan cara purposive sampling.
Sampel yang digunakan dalam penelitian ini berjumlah 150 responden. Hasil
penelitian ini membuktikan (1) Aesthetics value berpengaruh positif dan
signifikan terhadap satisfaction pada Gramedia Store di Surabaya, (2) Playfulness
value berpengaruh positif dan signifikan terhadap satisfaction pada Gramedia
Store di Surabaya, (3) Excellence value berpengaruh positif dan signifikan
terhadap satisfaction pada Gramedia Store di Surabaya, (4) Economic value
negatif dan tidak signifikan pada Gramedia Store di Surabaya (5) Satisfaction
berpengaruh positif dan signifikan terhadap attitudinal loyalty pada Gramedia
Store di Surabaya.

Kata Kunci : Aesthetics Value, Playfulness Value, Excellence Value , Economic
Value, Attitudinal Loyalty, Satisfaction.
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THE EFFECT OF AESTHETICS VALUE, PLAYFULNESS VALUE,
EXCELLENCE VALUE, AND ECONOMIC VALUE ON ATTITUDINAL
LOYALTY THROUGH SATISFACTION IN GRAMEDIA STORE IN
SURABAYA

ABSTRACT

This research was conducted with the aim to determine the effects of
four variables, namely aesthetics value, playfulness value, excellence value and
economic value towards attitudinal loyalty through satisfaction as mediation. The
object in this study are customers who have shopped at the Gramedia Store in
Surabaya. The technical analysis of the data used in this study is SEM and uses
the LISREL 8 software program. The sampling technique used was
nonprobability sampling, by purposive sampling. The sample used in this study
amounted to 150 respondents. The results of this study prove that (1) Aesthetic
values has a positive and significant effect on satisfaction at the Gramedia Store in
Surabaya, (2) Playfulness value has a positive and significant effect on
satisfaction at the Gramedia Store in Surabaya, (3) Excellence value has a positive
and significant effect on satisfaction at Gramedia Store in Surabaya, (4) Negative
and not significant economic value at Gramedia Store in Surabaya (5) Satisfaction
has a positive and significant effect on attitudinal loyalty at Gramedia Store in
Surabaya.

Keywords: Aesthetics Value, Playfulness Value, Excellence Value , Economic
Value, Attitudinal Loyalty, Satisfaction.

XV



