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ABSTRAK

Teknologi penggunaan mobile money merpakan suatu cara untuk
mempermudah masyarakat dalam bertransaksi. Proses penggunaan mobile
moneyyang dilakukan dipengaruhi oleh banyak faktor. Salah satunya faktor
teknologi seperti yang dijelaskan pada teori TAM (Technology Acceptance
Model), yakni faktor kemudahan penggunaan dan kemanfaatan. Tujuan penelitian
ini adalah untuk mengetahui pengaruh perceived usefulness, perceived ease of
use, dan trust terdahap intention to use melalui attitude pada mobile money T-
Cash di Surabaya. Sampel yang digunakan dalam penelitian ini adalah sebesar
150 responden yang mengetahui dan berminat menggunakan mobile money T-
Cash. Teknik pengambilan sampel yang digunakan adalah nonprobability
sampling dengan cara purposive sampling. Data dikumpulkan menggunakan
kuesioner. Teknik analisis data yang digunakan adalah analisis SEM dengan
program LISREL.

Hasil penelitian membuktikan bahwa perceived usefulness berpengaruh
terhadap attitude, perceived ease of use berpengaruh positif terhadap attitude,
trust berpengaruh positif terhadap attitude, attitude berpengaruh positif terhadap
intention to use, perceived usefulnessberpengaruh terhadap intention to use
melalui attitude, perceived ease of use berpengaruh positif terhadap intention to
use melalui attitude, trust berpengaruh positif terhadap intention to use melalui
attitude.Berdasarkan hasil pembahasan dari penelitian ini diharapkan untuk T-
Cash dapat lebih mengkomunikasikan kepada konsumen mengenai kegunaan T-
Cash, sehingga dapat meningkatkan persepsi kegunaan dan sikap positif. Maka
dengan meningkatnya sikap positif konsumen akan dapat menaikkan niat
penggunaan mobile money T-Cash.

Kata Kunci: Perceived Usefulness, Perceived Ease of Use, Trust, Attitude,

Intention to Use
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ABSTRACT

The technology of using mobile money is a way to make it easier for
people to transact. The process of using mobile money is influenced by many
factors. One of them is a technological factor as explained in the TAM theory
(Technology Acceptance Model), namely the factor of ease of use and expediency.
The purpose of this study was to determine the effect of perceived usefulness,
perceived ease of use, and trust in the intention to use through attitude on mobile
money T-Cash in Surabaya. The sample used in this study was 150 respondents
who knew and were interested in using mobile money T-Cash. The sampling
technique used is non probability sampling by means of purposive sampling. Data
was collected using a questionnaire. The data analysis technique used is SEM
analysis with the LISREL program.

The results prove that perceived usefulness affect attitude, perceived
ease of use has a positive effect on attitude, trust has a positive effect on attitude,
attitude has a positive effect on intention to use, perceived usefulness affect the
intention to use through attitude, perceived ease of use positive towards intention
to use through attitude, trust has a positive effect on the intention to use through
attitude. Based on the results of the discussion of this study, it is expected that T-
Cash can better communicate to consumers about the use of T-Cash, so that it can
improve the perception of usability and a positive attitude. So with the increase in
positive attitude consumers will be able to increase the intention to use mobile
money T-Cash.

Keywords: Perceived Usefulness, Perceived Ease of Use, Trust, Attitude,

Intention to Use
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