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PENGARUH BRAND IMAGE TERHADAP BRAND
LOYALTY MELALUI PERCEIVED QUALITY
PADA KONSUMEN TELEVISI LCD LG
DI SURABAYA

ABSTRAK

Di zaman ini, banyak pebisnis di Indonesia telah menyadari pentingnya
brand image dan perceived quality untuk mempertahankan brand loyalty
konsumen. Penelitian ini bertujuan untuk mengetahui pengaruh brand image
terhadap perceived quality, pengaruh brand image terhadap brand loyalty,
pengaruh perceived quality terhadap brand loyalty, dan pengaruh brand image
terhadap brand loyalty melalui perceived quality pada konsumen televisi LCD LG
di Surabaya.

Penelitian ini  menggunakan penelitian deskriptif kausal. Teknik
pengambilan sampel menggunakan non probability sampling dengan cara
purposive sampling. Sampel yang digunakan sebesar 151 responden konsumen
televisi LCD LG di Surabaya. Alat pengumpulan data yang digunakan adalah
kuesioner. Teknik analisis data yang digunakan adalah Structural Equation Model
dengan menggunakan program LISREL. Penelitian ini menghasilkan temuan
bahwa brand image berpengaruh positif signifikan terhadap perceived quality,
brand image tidak berpengaruh signifikan terhadap brand loyalty, brand image
tidak berpengaruh signifikan terhadap brand loyalty pada konsumen televisi LCD
LG di Surabaya, dan brand image tidak berpengaruh signifikan terhadap brand
loyalty melalui perceived quality pada konsumen televisi LCD LG di Surabaya.

Kata Kunci: Brand Image; Perceived Quality; Brand Loyalty.
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THE EFFECT OF BRAND IMAGE ON BRAND
LOYALTY THROUGH PERCEIVED QUALITY
TOWARDS LG LCD TELEVISION
IN SURABAYA

ABSTRACT

In today’s generation, many businessmen in Indonesia has realized how
important a brand image is to sustain consumer’s brand loyalty, because this
approach can increase the quality the consumer’s perceive towards a brand. This
research’s purpose is to find out the effect of brand image on perceived quality,
the effect of brand image on brand loyalty, perceived quality on brand loyalty, and
brand image on brand loyalty through perceived quality towards LG LCD
television in Surabaya.

This research used causal descriptive research. The sampling technique
used non probability sampling by purposive sampling. The samples were 151
respondents of LG LCD television consumer in Surabaya. Data collection tool
used was the questionnaire. Data analysis technique used was Structural Equation
Modelling with the LISREL program. This research’s result is that the brand
image has a significant positive effect on perceived quality, brand image doesn’t
have a significant effect on brand loyalty, perceived quality doesn’t have a
significant effect on brand loyalty, and brand image doesn’t have a significant
effect on brand loyalty through perceived quality.

Keywords: Brand Image, Perceived Quality, Brand Loyalty.

XV



