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ABSTRACT

Today’s many people already used smartphone and internet connection
that are accessible, so the entrepreneurs try to create a new innovation through this
situation by creating online shop. This thing is very useful because when people
want or need something all they need to do is take their smartphone, connect to
the internet, and they can start their shopping via online. This allow people to
choose everything that they need on the shop and the courier will deliver that
product to their house, so they can save their time and energy because they do not
need to drive and got trapped on the street because of traffic jam. Aside from that,
people can also choose among varieties of products and can compare prices easily
through online shop. This research is a causal study which aims to determine the
relationship between effort expectancy and performance expectancy towards
Intention to Continued Usage in using Blanja application in Surabaya. The
population of this study is all people who are domiciled in Surabaya, aged 17
years and over who have and know about Blanja application and had shopping
experience in Blanja application. The number of samples of this study was 120
respondents who were distributed through questionnaires. This study uses SEM
analysis techniques with the help of Lisrel 8.80.

The results of this study indicate that effort expectancy has a positive and
significant effect on performance expectancy, effort expectancy has a positive and
significant effect on intention to continued usage, performance expectancy has a
positive and significant effect on intention to continued usage, and effort
expectancy has a positive and significant indirect effect on intention to continued
usage through performance expectancy.

In this study there are suggestions that can be given by researchers, which
IS to increasing the intention to continued usage on Blanja application, the
management must increase the performance of Blanja application, give more
feature and some promotions to attract the consumers to do online shopping via
Blanja application. Beside of that, the management needs to give more attention to
their consumers so the consumers can feel comfortable while using Blanja
application.

For academic advice, it is expected that the next researchers in the future
who will use the same variables on their research, they must consider the other
variables which are related to intention to continued usage, like brand image,
brand trust, and brand satisfaction.

Keywords: Effort Expectancy, Performance Expectancy, Intention To
Continued Usage
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