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ABSTRAK

Perkembangan jaringan khususnya internet ternyata telah mengubah pola
perilaku seperti dari cara berbelanja melalui perdagangan elektronik yang disebut
dengan e-commerce. Mudahnya akses untuk mengunjungi situs online tersebut
sehingga menemukan berbagai pola yaitu dari segi waktu yang dihabiskan untuk
sekali berkunjung, kategori barang yang ingin dicari dan kebiasaan yang dilakukan
konsumen sebelum bertransaksi pada situs online.

Penelitian ini bertujuan untuk menguji apakah terdapat pengaruh antara e-
service quality dengan attitude, normative beliefs dengan subjective norm, self-
efficacy dengan perceived behavior control. Selain itu akan menguji pengaruh
attitude, subjective norm, serta perceived behavior control terhadap behavior
intention. Sebanyak 200 responden digunakan dalam penelitian ini dengan teknik
purposive sampling dan data primer akan digunakan untuk disebar langsung
melalui kuesioner pada konsumen yang melakukan transaksi online pada situs
Shopee.

Hasil Penelitian menunjukkan terdapat pengaruh yang signifikan pada e-
service quality, normative beliefs serta self-efficacy. Selain itu attitude, subjective
norm dan perceived behavior control memiliki pengaruh yang signifikan terhadap
behavior intention. Bearti konsumen menilai sebuah toko online itu layak atau tidak
dilihat dari kualitas layanannya, sugesti atau pendapat orang, dan dari sikapnya
dalam mengatasi kesulitan saat berbelanja. Keyakinan konsumen akan pilihannya
sesuai yang dipesan dan efisien dapat memunculkan keinginan untuk berbelanja
kembali di waktu yang lain.

Kata kunci: self-efficacy, e-service quality, theory of planned behavior, behavior
intention
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THE EFFECT OF ANTECEDENT THEORY OF PLANNED BEHAVIORS
ON SHOPEE CONSUMERS IN SURABAYA

ABSTRACT

The development of networks, especially internet has changed behavior
patterns such as how to shopping through electronic commerce called e-commerce.
Easy access to visit online site found many variety of patterns for example in terms
of time was spent on a single visit, the category of goods that they want to look for
and the habits of consumers before they make a transaction on online site.

The purpose of this research is to examine whether there is a relationship that
influence e-service quality and attitude, normative beliefs with subjective norm,
self-efficacy with perceived behavior control. Moreover this research will examine
the relationship that influence attitude, subjective norm and perceived behavior
control on the behavior intention. A total of 200 respondents were used in this study
with non-purposive sampling technique and primary data will used to distribute
directly through questionnaires to consumers who made online transaction on the
Shopee site.

This result of this study showed that there were significant influence in e-
service quality, normative beliefs and self-efficacy. In addition, attitude, subjective
norm and perceived behavior control have significant influence to behavior
intention. It means consumers consider an online store to be accepted or not can be
seen from the quality of its service, suggestions or opinions of people, and from its
attitude in overcoming difficulties when shopping. Consumer’s confidence on their
choice can suitable according their order and it will efficient so consumers can lead
to the desire to shopping again at another time.

Keywords: self-efficacy, e-service quality, theory of planned behavior, behavior
intention
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