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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh product innovation, 

lifestyle dan service quality terhadap purchase intention melalui perceived 

usefulness pada pengguna handphone Samsung tipe Note di Surabaya. Dalam hal 

ini, seseorang akan memiliki niat beli ketika mereka memiliki persepsi manfaat 

dari suatu produk. Tentunya seseorang akan memiliki persepsi manfaat dari 

produk tersebut jika perusahaan dapat membuat produk yang memiliki inovasi 

menarik, sesuai dengan gaya hidup, serta memberikan pelayanan yang baik. 

Teknik pengambilan sampel yang digunakan adalah non probability sampling 

dengan cara purposive sampling. Sampel yang digunakan dalam penelitian ini 

sejumlah 150 responden. Persyaratan responden dalam penelitian ini adalah 

berusia minimal 17 tahun yang pernah memiliki atau sedang memiliki handphone 

Samsung tipe Note di Surabaya. Data dikumpulkan menggunakan kuesioner. 

Teknik analisis data yang digunakan adalah analisis SEM dengan program 

LISREL. 

Hasil penelitian membuktikan bahwa product innovation dan service quality 

memiliki pengaruh yang signifikan terhadap perceived usefulness. Lifestyle tidak 

memiliki pengaruh yang signifikan terhadap perceived usefulness. Perceived 

usefulness memiliki pengaruh yang signifikan terhadap purchase intention. 

product innovation dan service quality memiliki pengaruh yang signifikan 

terhadap purchase intention melalui perceived usefulness. lifestyle tidak memiliki 

pengaruh yang signifikan terhadap purchase intention melalui perceived 

usefulness. 

Saran dari penelitian untuk handphone Samsung tipe Note adalah membuat 

inovasi pada produknya yang sulit untuk di tiru oleh perusahaan lain, membuat 

handphone tipe Note menjadi lebih canggih dari pada handphone lain dan yang 

terakhir selalu meningkatkan layanannya. 

 

Kata Kunci: Product Innovation, Lifestyle, Service Quality, Perceived Usefulness, 

Purchase Intention. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

xiii 

THE INFLUENCE OF PRODUCT INNOVATION, LIFESTYLE AND 

SERVICE QUALITY ON PURCHASE INTENTION THROUGH 

PERCEIVED USEFULNESS ON SAMSUNG TYPE NOTE 

MOBILE USERS IN SURABAYA 

ABSTRACT 

 

This study aims to analyze the effect of innovation, lifestyle and service 

quality on purchase intention through perceived usefulness on Note type Samsung 

mobile users in Surabaya. In this case, someone will have a purchase intention 

when they have a perception of the benefits of a product. Of course someone will 

have a perception of the benefits of the product if the company can make products 

that have interesting innovations, according to lifestyle, and provide good service. 

The sampling technique used is non probability sampling by means of 

purposive sampling. The sample used in this study was 150 respondents. The 

requirements of the respondents in this study were at least 17 years old who had 

or had a Note type Samsung mobile phone in Surabaya. Data was collected using 

a questionnaire. The data analysis technique used is SEM analysis with the 

LISREL program. 

The results of the study prove that product innovation and service quality have 

a significant influence on perceived usefulness. Lifestyle does not have a 

significant effect on perceived usefulness. Perceived usefulness has a significant 

influence on purchase intention. Product innovation and service quality have a 

significant influence on purchase intention through perceived usefulness. Lifestyle 

does not have a significant influence on purchase intention through perceived 

usefulness. 

The research suggestion for the Note type Samsung mobile phone is to 

innovate on its products that are difficult to imitate by other companies, making 

Note type mobile phones more sophisticated than other mobile phones and the 

latter always improving its services. 

 

Keywords: Product Innovation, Lifestyle, Service Quality, Perceived 

Usefulness, Purchase Intention. 


