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PENGARUH INFORMATION VALUE, TRANSACTION VALUE,
SOCIAL VALUE TERHADAP USER ATTITUDE DAN BEHAVIORAL
INTENTION PADA PENGGUNA OVO DIGITAL WALLET
DI SURABAYA

ABSTRAK

Perkembangan teknologi modern memberikan dampak bagi kehidupan menjadi
lebih praktis, cepat dan ekonomis. Seiring dengan perkembangan teknologi
tersebut memunculkan berbagai macam jenis pembayaran elektronik yang ada,
salah satu jenisnya adalah digital wallet. Di Indonesia sudah banyak produk
digital wallet yang dikeluarkan oleh pihak bank maupun pihak swasta. OVO,
sabagai salah satu produk digital wallet. Meskipun OVO sudah diluncurkan sejak
tahun 2016, penggunaanya oleh masyarakat masih minim. Penelitian ini dilakukan
untuk mengetahui seberapa besar pengaruh nilai atau value yang diberikan oleh
aplikasi OVO dapat membuat masyarakat menggunakan OVO digital wallet
sebagai alternatif pembayaran.

Data responden didapat dari pengisian form secara online di Google form, yang
link-nya disebarkan melalui media sosial seperti Line, Whatsapp dan Instagram
serta penyebaran juga dilakukan secara manual. Target respondennya ialah orang
yang menggunakan aplikasi OVO. Dari pengumpulan data selama satu minggu,
mulai tanggal 12 November 2018 sampai 19 November 2018, terkumpul
sebanyak 150 responden yang telah dilakukan proses seleksi. Data tersebut
kemudian dianalisis dengan teknik Structural Equation Modeling (SEM)
menggunakan software LISREL 8. Hasil pengolahan menunjukan bahwa
information value, transaction value, social value memiliki pengaruh positif dan
signifikan terhadap user attitude, serta user attitude memiliki pengaruh positif dan
signifikan terhadap behavioral intention. Diharapkan aplikasi OVO digital wallet
dapat memberikan lebih banyak fitur yang tersedia didalam aplikasi sehingga
dapat mempengaruhi nilai yang dirasakan oleh konsumen untuk tetap
menggunakan maupun merekomendasikan aplikasi.

Kata Kunci : Information Value, Transaction Value, Social Value, User Attitude,
Behavioral Intention.
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INFLUENCE OF INFORMATION VALUE, TRANSACTION VALUE,
SOCIAL VALUE ON USER ATTITUDE AND BEHAVIORAL INTENTION IN OVO
USHER DIGITALWALLET INSURABAYA

ABSTRACT

The development of modern technology has an impact on culture to be more
practical, fast and economical. Along with the development of these technologies,
there are various types of electronic payments available, one of which is digital
wallet. In Indonesia there are many digital wallet products issued by banks and
private parties. OVO, as one of the digital wallet products. Although OVO has
been launched since 2016, its use by the community is still minimal. This research
was conducted to find out how much influence the value or value provided by the
OVO application can make people use OVO digital wallet as an alternative
payment.

Respondents data were obtained from filling out forms online on the Google form,
whose links were disseminated via social media such as Line, Whatsapp and
Instagram and the distribution was also done manually. The target respondents are
people who use the OVO application. From data collection for one week, from
November 12, 2018 to November 19, 2018, 150 respondents were collected who
had been selected. The data was then analyzed using the Structural Equation
Modeling (SEM) technique using LISREL 8 software. The results of processing
showed that information value, transaction value, social value had a positive and
significant effect on user attitude, and user attitude had a positive and significant
influence on behavioral intention. It is expected that the OVO digital wallet
application can provide more features available within the application so that it
can affect the value perceived by consumers to continue to use and recommend
the application.

Keywords: Information Value, Transaction Value, Social Value, User Attitude,
Behavioral Intention.
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