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ABSTRAK 

 

Penelitian ini didasari karena belum banyaknya penelitian terkait 

pengungkapan corporate social responsibility pada website terhadap asimetri 

informasi. Pengungkapan informasi berupa corporate social responsibility pada 

website perusahaan, meningkatkan kepraktisan dan kemudahan pemangku 

kepentingan dalam memperoleh informasi. Semakin banyak informasi yang 

diserap oleh investor atau calon investor akan meningkatkan kredibilitas 

perusahaan. Tingkat kredibilitas perusahan dicerminkan dalam rendahnya nilai 

asimetri informasi. Dalam teori pemangku kepentingan investor atau calon 

investor berhak mengetahui informasi atau keadaan perusahaan. Dalam teori 

pengungkapan, perusahaan juga harus memberikan informasi kepada investor atau 

calon investor. Penelitian ini diharapkan mampu memberikan manfaat akademis 

dimana luas pengungkapan corporate social responsibility yang dilakukan 

perusahaan pada website resmi mereka mampu mengurangi asimetri informasi 

pada perusahaan tersebut. 

 Penelitian ini menggunakan variabel dependen asimetri informasi. 

Asimetri informasi informasi diukur dengan metode bid ask spread. Variabel 

independen penelitian ini adalah luas pengungkapan corporate social 

responsibility index (CSRI). Luas pengungkapan corporate social responsibility 

pada website perusahaan diukur menggunakan indeks yang diukur sesuai 

penelitian Branco dan Rodrigues (2006). Variabel kontrol dalam penelitian ini 

adalah ukuran perusahaan, profitabilitas, ukuran KAP, dan kepemilikkan 

manajerial. Objek penelitian dalam penelitian ini adalah semua sektor yang 

terdaftar pada Bursa Efek Indonesia tahun 2017 kecuali sektor keuangan. 

Penelitian ini menggunakan teknik analisis regresi berganda. 

 Hasil penelitian ini membuktikan bahwa tidak ada hubungan antara luas 

pengungkapan CSR pada website perusahaan dengan asimetri informasi. 

Penelitian ini juga melakukan pengujian tambahan yaitu mengukur pengaruh tiap 

komponen corporate social responsibility terhadap asimetri informasi. Hasil 

pengujian tambahan ini menunjukkan bahwa komponen Human Resource 

Disclosure yang berpengaruh terhadap asimetri informasi. 

Kata kunci: Corporate Social Responsibility, Asimetri Informasi, Luas 

Pengungkapan  
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ABSTRACT 

 

This research was based on studies related to broad influence of CSR 

based website exposure on information asymmetry. Disclosure of information in 

the form of corporate social responsibility on the company's website, improving 

the practicality and ease the stakeholders in obtaining information. The more 

information is absorbed by investors or prospective investors will increase the 

credibility of the company. The level of credibility of the company is reflected in 

the low value of the asymmetry of information. In the stakeholder theory investor 

or potential investor has the right to know the information of the company or the 

State. In the disclosure, the company also must provide information to investors or 

potential investors. This research is expected to provide academic benefits where 

broad disclosure of corporate social responsibility that the company performed on 

their official website was able to reduce the asymmetry of information on the 

company. 

 This research use information asymmetry as dependent variable. 

Information asymmetry of information measured by the methods of the bid ask 

spread. Independent variable this research is extensive disclosure of corporate 

social responsibility index (CSRI). Extensive disclosure of corporate social 

responsibility on the company's website is measured using an index that measured 

according research Branco and Rodrigues (2006). The control variables in this 

study are company size, the profitability, the size of the public accountant, and 

managerial ownership. The object of the research in this study are all sectors that 

are listed on the Indonesia stock exchange year 2017 unless the financial sector. 

The research of using multiple regression analysis techniques.  

The results of this research proves that there is no relationship between the 

widespread disclosure of CSR at the company website with information 

asymmetry. This research also conducts additional testing that is measuring the 

influence of each of the components of corporate social responsibility against the 

asymmetry of information. Results of additional testing shows that the Human 

Resource component of the Disclosure to the asymmetry of information. 

Keywords: Corporate Social Responsibility, Information Asymmetry, broad 

Disclosure 

 

 


