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ABSTRAK

Hilarius Arya Budi Pradana NRP 1423014140. REPRESENTASI
COUNTER-TERRORISM ~ DALAM  IKLAN  ZAIN  RAMADAN
ADVERTISING 2017.

Penelitian ini menjabarkan bagaimana counter-terrorism
direpresentasikan dalam iklan Zain Ramadan Advertising 2017. Counter-
terrorism yang berawal dari adanya aksi terorisme dan menjadi isu global
membuatnya menjadi isu media sehingga timbul perbedaan citra Islam di
media. Iklan ini berusaha mengembalikan citra Islam di mata global.

Menggunakan metode semiotika Roland Barthes, penelitian
ini hendak melihat bagaimana tanda yang terdiri atas tanda denotative dan
tanda konotatif yang berujung pada mitos atau pemaknaan tataran ke dua.
Hasil penelitian ini menampilkan counter-terrorism sebagai upaya
perlawanan terhadap aksi terorisme dan upaya pengembalian citra Islam di
mata global

Kata kunci: Counter-terrorism, Iklan Zain Ramadan Advertising 2017,
Semiotika Roland Barthes
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ABSTRACT

Hilarius Arya Budi Pradana NRP 1423014140. REPRESENTATION OF
COUNTER-TERRORISM IN ZAIN RAMADAN ADVERTISING 2017.

This research describes how counter-terrorism is represented
in the advertisement of Zain Ramadan Advertising 2017. Counter-terrorism
that originated from the act of terrorism and became a global issue made it a
media issue, resulting in different images of Islam in the media. This ad is
trying to restore the image of Islam in the global eye.

Using Roland Barthes's semiotic method, this study wants to
see how the signs consist of denotative signs and connotative signs that lead
to myths or the meaning of the second level. The results of this study show
counter-terrorism as an effort to fight terrorism and efforts to restore the
image of Islam in the global eye

Keywords: Counter-terrorism, Zain Ramadan Advertising
2017, Roland Barthes's Semiotics
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