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Pengaruh Customer Statisfaction, Economic Statisfaction, Social
Statisfaction Terhadap Repurchase Intention Melalui Price Sensitivity Di

Hartono Surabaya

ABSTRAK

Hartono merupakan Toko elektronik terbesar yang berada di
Surabaya. Hartono berdiri pada tahun 1978 dengan konsep ritel tradisional
yang hanya menjual peralatan listrik. Namun, pada tahun 1980 Hartono
mulai mengembangkan usahanya dengan menjual alat-alat elektronik.
Penelitian ini bertujuan untuk menganalisis Pengaruh Customer
Statisfaction, Economic Statisfaction, dan Social Statisfaction terhadap
price sensitivity dan Purchase Intention. Penelitian ini mengambil 150
responden yang berdomisili di Surabaya sebagai sampel. Teknik analisis
data yang digunakan adalah Structural Equation Modeling (SEM) dan
menggunakan program LISREL. Teknik sampling yang digunakan adalah
sampling nonprobability, dengan purposive sampling. Hasil penelitian ini
membuktikan bahwa Customer Statisfaction, Economic Statisfaction, Social
Statisfaction berpengaruh positif terhadap Price Sensitivity. Disamping itu,
hasil penelitian ini juga membuktikan Price Sensitivity berpengaruh positif
terhadap bahwa purchase intention pelanggan Hartono di Surabaya.

Kata Kunci: Customer Statisfaction, Economic Statisfaction, Social
Statisfaction, Purchase Intention dan Price Sensitivity
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Impact of Customer Statisfaction, Economic Statisfaction, and Social
Statisfaction against price sensitivity and Purchase Intention in Hartono
Surabaya

ABSTRACT

Hartono is the largest electronics store located in Surabaya. Hartono was
established in 1978 with a traditional retail concept that only sells
electrical equipment. However, in 1980 Hartono began to expand his
business by selling electronic devices. This research aims to analyze the
Influence of Customer Statisfaction, Economic Statisfaction, and Social
Statisfaction on price sensitivity and Purchase Intention. This research took
150 respondents who are domiciled in Surabaya as a sample. Data analysis
technique used in here is Structural Equation Modeling (SEM) and using
LISREL program. Sampling technique used is nonprobability sampling,
with purposive sampling. The results of this research proves that Customer
Statisfaction, Economic Statisfaction, Social Statisfaction have a positive
effect on Price Sensitivity. In addition, the results of this study also proves
Price Sensitivity positively affects the purchase intention of Hartono
customers in Surabaya.

Keywords : Customer Statisfaction, Economic Statisfaction, Social
Statisfaction, Purchase Intention and Price Sensitivity
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