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ABSTRAK 

Penelitian ini dilakukan untuk menganalisa pengaruh personal 

interaction, physical aspects, dan consumer trust terhadap repurchase 

intention di Samsung Experience Store Pakuwon Mall Surabaya. 

Dalam penelitian ini, keempat variabel akan dianalisis menggunakan 

metode analisis regresi linear berganda dan regresi linear sederhana 

dengan uji validitas, reliabilitas, uji t, uji f dan menggunakan alat 

bantu SPSS. Objek penelitian ini adalah Samsung Experience Store 

Pakuwon Mall Surabaya. Jumlah sampel yang digunakan dalam 

penelitian adalah sebanyak 127 responden. Hasil penelitian 

menunjukkan bahwa variabel physical aspect dan consumer trust 

memiliki dampak positif signifikan terhadap repurchase intention, 

semetara variabel personal interaction tidak memiliki pengaruh 

signifikan terhadap repurchase intention. 

Kata Kunci : Personal Interaction, Physical Aspect, Consumer 

Trust, dan Respurchase Intention. 
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THE INFLUENCE OF PERSONAL  INTERACTION,  PHYSICAL 

ASPECT, AND CONSUMER TRUST TO REPURCHASE 

INTENTION AT SAMSUNG EXPERIENCE STORE PAKUWON 

MALL SURABAYA 

 

 

ABSTRACT 

 

This study was conducted to analyze the effect of Personal 

Interaction, Physical Aspect, and Consumer Trust to Repurchase 

Intention of loyal customers of Samsung Experience Store at 

Pakuwon Mall Surabaya.  In this study, decision variables will be 

analyzed using multiple linear regression and simple linear 

regression with validity, reliability, t test, f test and using SPSS tool. 

The object of this research is Samsung Experience Store Pakuwon 

Mall Surabaya. The number of samples used is 127 respondents. The 

results showed that the physical and consumer trust variables had a 

significant positive effect on the buyback intention, while the personal 

interaction variables did not have a significant influence on 

repurchase interest. 

 

Keywords: Personal Interaction, Physical Aspect, Consumer 

Confidence, and Intent Respirmase 

 


