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ABSTRAK

Seiring dengan semakin modern orang Indonesia terutama
Surabaya, maka masyarakat cenderung memilih untuk berbelanja di
pasar modern atau disebut toko ritel seperti Hypermart dibandingkan
dengan pasar tradisional. Karena semakin banyaknya toko ritel yang
ada di Surabaya, maka peritel semakin ketat dalam bersaing,
sehingga peritel membuat produk private label untuk bersaing
dengan peritel lain. Dan para peritel harus mencari cara bagaimana
seorang konsumen dapat loyal terhadap produk private label yang
mereka punya. Salah satunya melalui kualitas produk.

Penelitian ini merupakan penelitian kausal yang bertujuan
untuk menguji pengaruh Individual Values, Perceived Effectiveness,
Attitude Towards Private Label terhadap Private Label Loyalty
melalui Perceived Quality of Private Label. Populasi dari penelitian
ini adalah seseorang yang berbelanja produk private label di
Hypermart Surabaya. Sampel yang digunakan berjumlah 150 orang,
dengan teknik pengambilan sampel yang digunakan adalah purposive
sampling. Alat pengumpulan data dan metode yang digunakan
adalah kuesioner.

Kata Kunci: Individual Values, Perceived Effectiveness, Attitude
Toward Private Label, Perceived Quality of Private
Label, Private Label Loyalty
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ABSTRACT

Along with more modern Indonesian people especially
Surabaya, so people tends to choose for shopping at modern market
or called retail store like Hypermart beside traditional market.
Because more a lot of retail store at Surabaya, then retailer more
tighter in competing, so retailer must make product private label for
competing with another retailer. And retailer must looking for how a
consumer can loyal with they are product private label. One of them
through product quality.

This research is a causal research that aims to test the effect
of Individual Values, Perceived Effectiveness, Attitude Towards
Private Label to Private Label Loyalty through Perceived Quality of
Private Label. The population of this study is someone who have
shopping product of private label at Hypermart Surabaya. The
sample used is 150 people, with sampling technique used is
purposive sampling. Data collection tools and methods used are
guestionnaires.

Keywords: Individual Values, Perceived Effectiveness, Attitude
Toward Private Label, Perceived Quality of Private
Label, Private Label Loyalty
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