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ABSTRAK 

 

Patricia Anggraeni Pratiwi, NRP 1423014007. Strategi Komunikasi 

Pemasaran DBL Academy Dalam Membangun Brand Awareness Melalui 

Program Basketball Clinic 

 DBL Academy merupakan sekolah basket yang memiliki 

kurikulum Internasional atau WBA. Penelitian ini berfokus pada strategi 

komunikasi pemasaran dari DBL Academy dalam membangun kesadaran 

konsumen atau brand awareness melalui suatu program kegiatan 

basketball clinic. Terdapat enam tahapan strategi komunikasi pemasaran 

yang hanya digunakan lima tahapan oleh DBL Academy yaitu (Review of 

the Marketing Plan), Analisis Situasi Program Promosi (Promotional 

Program Situation Analysis), Analisis Komunikasi (Analysis of the 

Communications Process), Pengembangan Program komunikasi 

Pemasaran (Developing the Integrated Marketing Communications 

Program), Pemantauan, Evaluasi, dan Pengendalian (Monitoring, 

Evaluation, and Control). 

 Hasil dari penelitian ini adalah secara keseluruhan DBL 

Academy telah melakukan beberapa tahapan-tahapan yang telah 

dilakukan untuk membangun brand awareness khalayak dengan kegiatan-

kegiatan yang tepat pada sasaran target DBL Academy yaitu anak-anak 

dan orang tua siswa. 

Kata kunci: Strategi, Strategi Pemasaran, Brand Awareness, DBL 

Academy. 

  



xvi 
 

 

ABSTRACT 

 

Patricia Anggraeni Pratiwi, NRP 1423014007. Marketing 

Communication Strategy of DBL Academy to develop brand awareness 

through basketball clinic.  

DBL academy is a basketball school that has international 

curriculum or WBA. This research focus on marketing communication 

strategy of DBL academy to develop brand awareness through basketball 

clinic event. DBL Academy use five of six steps of marketing 

communication strategy there are Review of the marketing plan, 

Promotional program situation analysis, Analysis of the communication 

process, Developing the integrated marketing communication program, 

Monitoring, evaluation, and control. 

The result of this research is DBL academy has done few of 

those steps of marketing communication strategy to develop their brand 

awareness by creating a right-on-target event for children and parents of 

the student. 

 

Keyword: Strategy, Marketing Strategic, Brand Awareness, DBL 

Academy  

 


