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ABSTRACT

Along with the development of technology today makes the owners of
companies, especially cameras provide more detailed explanations and
updates so that buyers have the intention to buy the goods. This study aims
to determine the effect of information resources and attitude to purchase
intention. This research uses partial least quare (PLS) structural equation
modeling (SEM) analysis technique and using smartPLS program. The
object of this research is prospective buyers who know the existence of
DSLR cameras, with the number of samples as much as 90 respondents. The
result of this research can be concluded electronic word of mouth (eWOM)
have positive effect on attitude, neutral/third party source have positive
effect on attitude, manufacturer/retail source have positive effect on
attitude, attitude have positive effect to purchase intention.

Keywords: Information Resource; Attitude and Purchase Intention



ABSTRAK

Seiring berkembangnya teknologi saat ini membuat para pemilik
perusahaan khususnya kamera memberikan penjelasan yang lebih detail dan
update agar pembeli mempunyai niat beli akan barang tersebut. Penelitian
ini bertujuan untuk mengetahui pengaruh information resource dan attitude
terhadap purchase intention. Penelitian ini menggunakan teknik analisis
partial least quare (PLS) structural equation modeling (SEM) dan
menggunakan program smartPLS. Obyek dari penelitian ini adalah calon
pembeli yang mengetahui adanya kamera DSLR, dengan jumlah sampel
sebanyak 90 responden. Hasil penelitian ini dapat disimpulkan electronic
word of mouth (eWOM) berpengaruh positif terhadap attitude, neutral/third
party source berpengaruh positif terhadap attitude, manufacturer/retail
source berpengaruh positif terhadap attitude, attitude berpengaruh positif
terhadap purchase intention.

Kata kunci: Information Resource; Attitude and Purchase Intention



