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PENGARUH SELF EFFICACY, POST USAGE USEFULNESS,
FACILITATING CONDITION, DAN SATISFACTION TERHADAP
USAGE CONTINUANCE INTENTION PADA APLIKASI BELANJA
ONLINE OLX

ABSTRAK

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh
self efficacy, post usage usefulness, facilitating condition, dan satisfaction
terhadap usage continuance intention pada Aplikasi Belanja Online OLX.
Dewasa ini tingkat persaingan online retail di Indonesia semakin ramai dan
ketat, hal ini disebabkan banyaknya manfaat yang dirasakan dari berbelanja
online. Berdasar oleh teori Extended model of IT continuance, terdapat
banyak faktor yang memengaruhi usage continuance intention yakni self
efficacy, post usage usefulness, facilitating condition, dan satisfaction pada
aplikasi belanja online OLX. Jumlah sampel yang diambil sebanyak 150
responden. Tiap responden tersebut merupakan individu yang memiliki dan
pernah melakukan transaksi dengan aplikasi OLX. Data dikumpulkan
melalui alat bantu kuesioner dan selanjutnya diolah dengan teknik analisis
structural equation model menggunakan program LISREL.

Hasil penelitian ini menunjukkan bahwa self efficacy memiliki
pengaruh positif terhadap satisfaction, post usage usefulness memiliki
pengaruh positif terhadap satisfaction, facilitating condition memiliki
pengaruh positif terhadap usage continuance intention, self efficacy memiliki
pengaruh positif terhadap usage continuance intention, post usage usefulness
memiliki pengaruh positif terhadap usage continuance intention, dan
satisfaction memiliki pengaruh positif terhadap usage continuance intention
pada aplikasi belanja online OLX.

Kata Kunci: Self Efficacy, Post Usage Usefulness, Facilitating Condition,

Satisfaction, Usage Continuance Intention, Extended Model of
IT Continuance
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THE INFLUENCE OF SELF EFFICACY, POST USAGE
USEFULNESS, FACILITATING CONDITION, AND SATISFACTION
TO USAGE CONTINUANCE INTENTION ON ONLINE SHOP
APPLICATION ONLINE OLX

ABSTRACT

This research purpose is to find out and analyze self efficacy, post
usage usefulness, facilitating condition, and satisfaction to usage
continuance intention on online shop aplication OLX. Nowadays the level of
online retail in Indonesia increasingly crowded and tight, this thing caused
by so many perceived benefit from online shopping. Based on Extended model
of IT continuance theory, there are many factors that influence usage
continuance intention that is self efficacy, post usage usefulness, facilitating
condition, and satisfaction on online shop aplication OLX. The number of
samples taken is 150 respondents. Each respondent is an individual who own
and ever did transaction with OLX aplication. Data was collected with
questionnaire and furthermore processed with analysis technic call
structural equation model using LISREL program.

The result of this reasearch show that self efficacy has a positive
influence on satisfaction, post usage usefulness has a positive influence on
satisfaction, facilitating condition has a positive influence on usage
continuance intention, self efficacy has a positive influence on usage
continuance intention, post usage usefulness has a positive influence on
usage continuance intention, and satisfaction has a positive influence on
usage continuance intention on online shop aplication OLX

Keyword: Self Efficacy, Post Usage Usefulness, Facilitating Condition,

Satisfaction, Usage Continuance Intention, Extended Model of IT
Continuance

XVi



