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ABSTRAK 

Tidak adanya batasan ekonomi antar negara mendorong 

perusahaan nasional berkembang menjadi perusahaan multinasional. 

Banyaknya perusahaan multinasional dapat menyebabkan 

munculnya masalah transfer pricing.Sehingga negara memiliki 

peraturan transfer pricing masing-masing. Ada beberapa motivasi 

yang mendasariya pertama tarif pajak yang berbeda disetiap negara, 

kedua kompensasi bonus atas keuntungan yang diperoleh perusahaan 

dan yang ketiga tunneling incentive. 

Penelitian ini bertujuan untuk menguji dan menganalisis 

pengaruh tarif pajak penghasilan, mekanisme bonus, tunneling 

incentive terhadap keputusan transfer pricing perusahaan. Populasi 

dalam peneitian ini yaitu perusahaan manufaktur yang terdaftar BEI 

2009-2012. Data penelitian ini dianalisis menggunakan analisis 

regresi logistik. Hasil dari penelitian ini menunjukkan bahwa tarif 

pajak peghasilan tidak berpengaruh terhadap keputusan transfer 

pricing, sedangkan mekanisme bonus dan tunneling incentive 

berpengaruh terhadap keputusan transfer pricing. 

 

Kata Kunci: Tarif pajak penghasilan, mekanisme bonus, tunneling 

incentive dan transfer pricing.  
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ABSTRACT 

The absence of economic limits between countries 

encourages national companies to developing into multinational 

companies. many multinational corporations can lead appearance 

to the issue of transfer pricing. So the state has regulations 

transfer pricing each. There are several motivations underlying 

the first different tax rates in each country, the both bonus 

compensation for the profits earned by the company and the third 

incentive tunneling. 

This study aims to examine and analyze the effect of income 

tax rates, bonus mechanisms and tunneling incentive to of 

corporate transfer pricing decisions. The population in this study 

is manufacturing companies listed BEI 2009-2012. The data of this 

study were analyzed using logistic regression analysis. The results 

of this study indicate that the income tax rate does not affect the 

transfer pricing decision, while the bonus mechanism and 

tunneling incentive affect the transfer pricing decision. 

 

Keywords: Income tax rate, bonus mechanism, incentive tunneling 

and transfer pricing.  

 

 


