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PENGARUH PERCEIVED ACQUISITION VALUE,
PERCEIVED TRANSACTION VALUE BERPENGARUH
TERHADAP E-LOYALTY MELALUI CONSUMER E-
SATISFACTION PADA LAZADA.CO.ID DI SURABAYA

ABSTRAK

Tujuan penelitian ini adalah menganalisis pengaruh perceived
acquisition value terhadap e-loyalty, pengaruh perceived transaction
value terhadap e-loyalty, dan pengaruh e-loyalty terhadap e-
satisfaction. Desain penelitian adalah penelitian kausal. Jumlah
sampel penelitian ini 110 sampel, dan teknik analisis data
menggunakan partial least square. Temuan penelitian ini
menunjukkan bahwa perceived acquisition value terbukti
berpengaruh terhadap e-satisfaction. Perceived transaction value
terbukti berpengaruh terhadap e-satisfaction. e-satisfaction terbukti
berpengaruh terhadap e-loyalty. Kesimpulan ini menjawab hipotesis
ketiga penelitian, sehingga hipotesis ketiga yang menyatakan bahwa
satisfaction terbukti berpengaruh terhadap e-loyalty adalah diterima.

Kata Kunci: Perceived Acquisition Value, Perceived Transaction
Value, e-satisfaction, e-loyalty
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EFFECT OF PERCEIVED ACQUISITION VALUE,
PERCEIVED TRANSACTION VALUE INFLUENCE TO E-
LOYALTY THROUGH E-SATISFACTION CONSUMER ON

LAZADA.CO.ID IN SURABAYA

ABSTRACT

The purpose of this study is to analyze the effect of perceived
acquisition value on e-loyalty, the effect of perceived transaction
value on e-loyalty, and e-loyalty effect on e-satisfaction. The study
design is a causal research. The sample size is 110 samples, and the
data analysis technigue using partial least square. The findings of
this study indicate that perceived acquisition value has been shown
to affect e-satisfaction. Perceived transaction value has been shown
to affect e-satisfaction. e-satisfaction proved to affect e-loyalty. This
conclusion answers the third hypothesis of the study, so the third
hypothesis that satisfaction proves to affect e-loyalty is acceptable.

Keywords: Perceived Acquisition Value, Perceived Transaction
Value, e-satisfaction, e-loyalty
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