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ABSTRAK

Penelitian ini bertujuan menguji pengaruh persepsi dan sikap
terhadap purchase decision melalui purchase intention pada Iboe Health
Drink di Surabaya.

Penelitian  ini  merupakan penelitian kuantitatif dengan
menggunakan metode kuesioner. Teknik pengambilan sampling yang
digunakan adalah non-probability sampling. Jenis metode yang digunakan
adalah convenience sampling. Sampel dalam penelitian ini adalah
konsumen yang sudah mengetahui dan pernah membeli Iboe Health Drink.
Jumlah sampel yang digunakan sebesar 150 responden. Teknik analisis
yang digunakan adalah SEM dengan program AMOS.

Hasil analisis ini menunjukkan bahwa persepsi dan sikap
berpengaruh positif dan signifikan terhadap purchase intention. Dan hasil
analisis yang lain menunjukan persepsi berpengaruh positif tetapi tidak
signifikan terhadap purchase decision. Sedangkan purchase intention
berpengaruh positif dan signifikan terhadap purchase decision. Dan sikap
dan persepsi berpengaruh positif dan signifikan terhadap purchase decision
melalui purchase intention pada Iboe Health Drink di Surabaya.

Berdasarkan  hasil  penelitian  tersebut, maka peneliti
merekomendasikan kepada pihak manajemen Jamu IBOE untuk lebih
meninjau kembali kemasan serta khasiat yang terkandung pada produk.

Kata Kunci: Persepsi, Sikap, Purchase Intention, Purchase Decision



ABSTRACT

The purpose of this study was to examine the effect of perception
and attitude on purchase decision towards purchase decision on Iboe
Health Drink in Surabaya.

This research is a quantitative research using questioner method.
Sampling technique used was non-probability sampling. This type of method
is convenience sampling. The samples in this study were Consumers who
already know and have bought Iboe Health Drink. The number of of
samples used is 150 respondents. The analysis technique used is SEM with
Amos program

The results of this analysis indicate that perception and attitude
has a positive and significant effect on purchase intention. And the other of
analysis shows the perception has a positive but not significant effect on
purchase decision. While purchase intention has a positive and significant
effect on purchase decision. And perception and attitude have a positive and
significant impact on purchase decision through purchase intention on Iboe
Health Drink in Surabaya.

Based on the research, the researchers recommend Jamu Iboe
management for more review the packaging as well as the properties
contained in the product.

Keywords: Experiential Marketing, Service Quality, Product Quality,
Customer Satisfaction, Customer Loyalty



