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PENGARUH IMPULSE BUYING, CONSUMER ANXIETY, dan ESCAPISM 

TERHADAP PERILAKU COMPULSIVE BUYING PADA KONSUMEN 

SEPATU di SURABAYA 

 

ABSTRAK 

Penelitian ini bertujuan untuk menganalisis dan mengetahui pengaruh 

impulse buying, consumer anxiety, dan escapism terhadap perilaku compulsive 
buying pembelian sepatu di Surabaya. Variabel penelitian ini terdiri dari variabel 

impulse buying, consumer anxiety dan escapism sebagai variable eksogen serta 

compulsive buying sebagai variabel endogen. Jumlah sampel penelitian sebanyak 

140 sampel. Teknik analisis data menggunakan structural equation modeling 

(SEM).   

Hasil penelitian ini menunjukkan bahwa terdapat pengaruh positif 

antara impulse buying terhadap consumer anxiety, consumer anxiety terhadap 

compulsive buying, consumer anxiety terhadap escapism dan escapism terhadap 

compulsive buying.  
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THE INFLUENCE OF IMPULSE BUYING, CONSUMER ANXIETY AND 

ESCAPISM ON COMPULSIVE BUYING BEHAVIOR SHOES 

CONSUMER  IN SURABAYA 

 

ABSTRACT 

This study aimed to analyze and determine the influence of impulse 

buying, consumer anxiety and escapism on compulsive buying behavior shoes in 

Surabaya. The variables of this research consist of impulse buying, consumer 

anxiety and escapism as exogenous and compulsive buying as endogenous 

variables. The research sample counted 140 samples. Data analysis technique 

using structural equation modeling (SEM). 
The results of this study indicate that there is a positive influence 

between impulse buying to consumer anxiety, consumer anxiety to compulsive 

buying, consumer anxiety to escapism and escapism to compulsive buying. 
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