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PENGARUH STORE ENVIRONMENT QUALITY, TERHADAP PERCEIVED
LEGITIMACY DAN CUSTOMER SHOPPING BEHAVIOR DI MATAHARI
DEPARTEMENT STORE TUNJUNGAN PLAZA SURABAYA

ABSTRAK

Perkembangan teknologi modern memberikan dampak kehidupan yang
menjadi semakin lebih praktis, cepat, dan ekonomis. Seiring dengan
perkembangan teknologi tersebut, keberadaan bisnis ritel modern menjadi
semakin penting karena adanya pergeseran pola belanja masyarakat yang lebih
suka berbelanja di pasar ritel modern seperti minimarket, supermarket atau
hipermarket. Populasi dari penelitian ini adalah konsumen yang berumur 17
tahun keatas dan pernah berbelanja di Matahari Department Store Tunjungan
Plasa Surabaya. Sampling yang digunakan dalam penelitian ini adalah
nonprobability sampling dan pengambilan sampel menggunakan teknik
sampling insidental. Sampel berjumlah 110 responden yaitu pria dan wanita.
Pengumpulan data dilakukan dengan membagikan kuesioner.Teknik analisis
data yang digunakan dalam penelitian adalah SEM (Structural Equation
Model). Hasil pengujian menunjukkan bahwa Store Environment Quality
mempunyai pengaruh terhadap Perceived Legitimacy,Perceived Legitimacy
mempunyai pengaruh terhadap Shopping Behavior, serta Store environment
Quality berpengaruh terhadap Shopping Behavior, melalui mediasi Perceived
Legitimacy.

Kata Kunci : Store environment Quality, Perceived Legitimacy, Shopping
Behavior.
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THE INFLUENCE OF STORE ENVIRONMENT QUALITY, AGAINST
PERCEIVED LEGITIMACY AND CUSTOMER SHOPPING BEHAVIOR
AT MATAHARI DEPARTMENT STORE TUNJUNGAN PLAZA
SURABAYA

ABSTRACT

The development of modern technology has an impact on life that is
becoming more practical, fast and economical. Along with the development of
these technologies, the existence of modern retail business becomes
increasingly important because of the shift in spending patterns of people who
prefer to shop in modern retail markets such as minimarkets, supermarkets or
hypermarkets. The population of this study are consumers aged 17 years and
over and have been shopping at Matahari Department Store Tunjungan Plaza
Surabaya. Sampling used in this research is nonprobability sampling and the
taking of the sample using incidental sampling technique. The sample was 110
respondents ie men and women. Data collection is done by distributing
questionnaires. Data analysis technique used in this research is SEM
(Structural Equation Model). Test results show that Store Environment Quality
has an influence on Perceived Legitimacy; Perceived Legitimacy has an effect
on Shopping Behavior, and Store environment Quality influence to Shopping
Behavior, through Perceived Legitimacy mediation.

Keywords :Store environment Quality, Perceived Legitimacy, Shopping
Behavior.
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