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Analisi Pengaruh Brand Love, Brand Loyalty, dan Brand Image terhadap
Word of Mouth Pada Konsumen Mobil MPV Toyota Avanza Di Surabaya

ABSTRAK

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh
brand love, brand loyalty, brand image terhadap word of mouth pada
konsumen mobil MPV Toyota Avanza di Surabaya. Penelitian ini merupakan
penelitian kausal. Teknik pengambilan sampel dalam penelitian ini
menggunakan non probability sampling purposive, sampel yang digunakan
sebanyak 100 responden. Data dikumpulkan melalui alat bantu kuesioner dan
selanjutnya diolah dengan teknik analisis regresi berganda menggunakan
program SPSS 16.0.

Hasil penelitian ini menunjukkan bahwa brand love berpengaruh
positif dan signifikan terhadap word of mouth, brand loyalty berpengaruh
positif tetapi tidak signifikan terhadap word of mouth, brand image
berpengaruh positif dan signifikan terhadap word of mouth.

Kata Kunci: Brand Love; Brand Loyalty; brand Image; Word of
Mouth.
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Analysis The Effect of Brand Love, Brand Loyalty, and Brand Image
Toward Word of Mouth on Consumer Car MPV Toyota Avanza di
Surabaya

ABSTRACT

This study aims to identify and analyze the effect of brand love,
brand loyalty, brand image toward word of mouth on consumer car
Toyota Avanza MPV in Surabaya. This study is causal. The sampling
technique in this study using purposive non-probability sampling, used as
a sample of 100 respondents. Data were collected through questionnaires
and tools further processed by using multiple regression analysis using
SPSS 16.0.

The results of this study indicate that brand love positive and
significant effect on word of mouth, brand loyalty positive but not
significant effect on word of mouth, brand image positive and significant
effect on word of mouth.

Keywords: Brand Love; Brand Loyalty; brand Image; Word of Mouth
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