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ABSTRAK

Pertumbuhan ekonomi Indonesia mengalami penurunan setiap
tahunnya menyebabkan penghematan yang dilakukan konsumen dalam
melakukan pembelian terhadap berbagai macam kebutuhan sehari hari
termasuk produk makanan. Konsumen yang berminat untuk membeli
produk makanan yang mendekati tanggal kadaluarsa / EDBP guna
mendapatkan produk dengan harga yang lebih murah. Penelitian ini ingin
mengetahui dan menjelaskan pengaruh price conciousness dan sale
proneness terhadap purchase intention terhadap EDBP (Expiration date-
based priced) pada konsumen hypermart divisi fresh. Teknik analisis data
yang digunakan adalah SEM (Structural Equation Modelling) dan
menggunakan program LISREL.

Penelitian ini mengambil 150 responden sebagai sampelnya yang
pernah berbelanja produk dari divisi fresh yang mendekati tanggal
kadaluarsa / EDBP, dan berusia 17-50 tahun. Teknik sampling yang
digunakan adalah non probability sampling. Kesimpulannya adalah terbukti
adanya pengaruh price consciousness dan sale proneness terhadap
repurchase intention terhadap EDBP (Expiration date-based priced) pada
konsumen hypermart divisi fresh.

Kata Kunci: Price Conciousness, Sale Proneness, Repurchase
Intention, EDBP
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ABSTRACT

The economic growth in Indonesia is experiencing a continual
decrease annually which causes consumers to reduce and save the amount
of daily product being purchase including perishable food products
consumers who are willing to buy products that are nearly exceeding the
expiry dates / EDBP, are granted with lower costs this research is make to
further explaination about the factors affecting price consciousness and
sale proneness on purchase intention towards EDBP (Expiration date-
based priced) for consumers of Hypermart in the fresh division. The
analytic data system using SEM (Structural Equation Modelling) and
LISREL programme

A total of 150 consumers ranging from the age of 17 — 50 years
old, are involved in this research as samples that have purchase nearly
expired products from the fresh division. Sampling systems that is used is
known as the non probability sampling. In conclusion it is proven that there
are several effects affecting price consciousness, sale proneness on
repurchase intention towards EDBP (Expiration date-based priced) to
consumers of Hypermart in the fresh division.

Keywords: Price Conciousness, Sale Proneness, Repurchase
Intention, EDBP
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