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ABSTRAK

Green Marketing merupakan salah satu strategi pemasaran perusahaan
dalam memasarkan produk yang ramah lingkungan bagi konsumen
targetnya. Penelitian ini bertujuan mengetahui pengaruh Green Marketing
melalui Attitude dan Product Image terhadap Purchase Intention pada
produk Molto PT. Unilever Tbk. di Surabaya.

Penelitian ini merupakan jenis penelitian desain kausal. Teknik
pengambilan sampel menggunakan non probability purposive sampling.
Sampel yang digunakan sebanyak 100 responden. Data dikumpulkan
dengan instrumen kuesioner dan selanjutnya diolah dengan teknik analisis
Structural Equation Model dengan menggunakan program LISREL. Hasil
penelitian menunjukkan bahwa Green Marketing berpengaruh positif
terhadap Attitude, Green Marketing berpengaruh positif terhadap Product
Image, Attitude berpengaruh positif terhadap Purchase Intention, Product
Image berpengaruh positif terhadap Purchase Intention, Green Marketing
berpengaruh positif terhadap Purchase Intention melalui Attitude, dan
Green Marketing berpengaruh positif terhadap Purchase Intention melalui
Product Image.

Kata Kunci: Green Marketing; Attitude; Product Image; Purchase

Intention
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ABSTRACT

Green Marketing is one of the company's marketing strategy in
marketing environmentally friendly products for the consumer target. This
study aims to determine the effect of Green Marketing by Attitude and
Product Image on Purchase Intention on products Molto PT. Unilever Tbk.
in Surabaya.

This research is a causal research design. The sampling
technique used purposive non-probability sampling. Used as a sample of
100 respondents. Data were collected by questionnaire and further
processed by using Structural Equation Model analysis using LISREL
program. The results showed that Green Marketing positive effect on
Attitude, Green Marketing positive influence on Product Image, Attitude
positive influence on Purchase Intention, Product Image positive influence
on Purchase Intention, Green Marketing positive influence on Purchase
Intention through Attitude, and Green Marketing positive effect on
Purchase Intention through Product Image.

Keywords : Green Marketing; Attitude; Product Image; Purchase

Intention
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