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ABSTRAK

FIB Kaskus yang hadir sejak tahun 2006 telah menciptakan pasar
online terbesar di Indonesia, mempertemukan e-failer dan konsumen.
Pertumbuhan e-tailer membuat konsumen untuk lebih selektif dalam
menentukan e-failer yang sesuai dengan harapan konsumen. Berdasarkan
penelitian terdahulu, ada empat variabel yang dapat mempengaruhi sikap
konsumen, antara lain merchandise, interactivity, reliability, dan
navigation. Tujuan penelitian i adalah untuk mencari pengaruh tiap-tiap
variabel terhadap sikap konsumen. Dengan 100 responden yang telah
dikumpulkan dengan metode non-probability sampling akan diproses
dengan menggunakan analisis regresi linier berganda menghasilkan temuan
dimana vaniabel merchandise, inferactivity, dan reliability berpengaruh
signifikan, sedangkan variabel navigation tidak berpengaruh signifikan.
Besar kemungkinan variabel mavigation tidak berpengaruh signifikan
karena permasalahan teknis diluar e-failer, yaitu desain situs FIB Kaskus
yang dirasa kurang ramah terhadap konsumen.

Kata Kunci: e-shopping, konsumen online, analisis regresi linier
berganda, merchandise, interactivity, reliability, navigation,
sikap konsumen, belanja online
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THE ANALYSIS OF MERCHANDISE, INTERACTIVITY,
RELIABILITY AND NAVIGATION ON CONSUMER ATTITUDES
TOWARDS E-SHOPPING IN THE FORUM JUAL BELI KASKUS

ABSTRACT

Kaskus FJB present since 2006 has created the biggest online market
in Indonesia, bring together e-tailer and consumers. The growth of e-tailer
makes consumers to more selective in determining e-tailer to suit the
consumer'’s expectations. Based on previous research, there are four
variables that can influence the attitude of consumers, i.e. merchandise,
interactivity, reliability, and navigation. The purpose of this research is to
find the influence of each variable against the attitude of consumers. With
100 respondents that have been collected with non-probability sampling
methods will be processed by using multiple linear regression analysis to
produce findings which variable merchandise, interactivity, and reliability
significantly influential, while variable navigation has no effect. Most likely
the navigation variable do not affect significantly due to technical problem
beyond e-tailer, namely site design Kaskus FJB where less friendly to the
COnsumer.

Key words : e-shopping, online consumer, multiple linear regression
analysis, merchandise, interactivity, reliability, navigation,
consumer attitude, online shopping.
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