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ABSTRAK

Sogo Department store ingin memiliki image di mata masyarakat,
oleh karena itu Sogo Department store menciptakan Store atmosphere yang
baik agar mampu menarik konsumen untuk berbelanja di toko. Semakin
banyaknya Department store yang berada dalam bisnis ritel ini, tentunya
akan menimbulkan persaingan bisnis yang semakin ketat dalam
memperebutkan pelanggan potensial dan mempertahankan pelanggan yang
ada. Tujuan dari penelitian ini untuk mengetahui dan menganalisis
pengaruh Exterior, General Interior, Store Layout terhadap Emotion di
Sogo departement store Surabaya; serta untuk mengetahui dan menganalisis
pengaruh Emotion, Exterior,General Interior dan Store Layout terhadap
Purchase Decision melalui Emotion di Sogo departement store Surabaya.

Desain Penelitian ini menggunakan pendekatan kuantitatif. Sumber
data yang digunakan pada penelitian ini adalah data primer yaitu melalui
survey langsung kepada responden. Populasi yang terdapat pada penelitian
ini adalah konsumen Sogo Department Store Tunjungan Plaza Surabaya
dengan jumlah sampel 180 responden. Teknik pengolahan data dalam
penelitian ini menggunakan teknik Structural Equation Modeling (SEM)
dengan menggunakan software LISREL.

Berdasarkan analisis yang telah dilakukan, diperoleh hasil bahwa
variabel Exterior, General Interior, Store layout berpengaruh terhadap
Emotion di Sogo departement store Surabaya; sedangkan variabel Exterior,
General Interior, Store layout berpengaruh terhadap Purchase Decision
melalui Emotion pada Sogo departement store Surabaya.

Kata Kunci : Exterior, General Interior, Store Layout, Emotion,
Purchase Decision
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ABSTRACT

Sogo Department store wants to have an image in the public eye,
therefore Sogo Department store wanted to create a store atmosphere was
good to be able to attract consumers to shop at the store. Increasing
number of department stores are in the retail business will create an
increasingly tight business competition in getting potential customers and
retain existing customers. The purpose of this study to determine and
analyze the influence Exterior, General Interior, Store Layout on Emotion
of consumer in the Sogo department store Surabaya; and to investigate and
analyze the influence of Emotion, Exterior, General Interior and Store
Layout on Purchase Decision through Emotion in Sogo department store
Surabaya.

Design of this research used a quantitative approach. The data used
in this study are primary data through direct surveys to respondents. The
population included in this study is that consumers Sogo Department Store
Tunjungan Plaza Surabaya with a sample of 180 respondents. Data
processing techniques in this study is the use of Structural Equation
Modeling (SEM) using LISREL software.

Based on the analysis that has been done, can be obtained result that
the variable Exterior, General Interior, Store Layout has an influence on
Emotion in Sogo department store Surabaya; while the variable Exterior,
General Interior, Store Layout has an influence on Purchase Decision
through Emotion in Sogo department store Surabaya.

Keywords: Exterior, General Interior, Store Layout, Emotion, Purchase
Decision
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