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Abstrak

Tujuan dari penelitian ini adalah untuk mengetahui pengaruh
category characteristics, customer characteristics dan customer activities
terhadap unplanned purchases pada Hypermart Surabaya. Variabel category
characteristics terdiri dari coupon, display dan hedonicity. Variabel
customer characteristics terdiri dari gender, household size dan shopping
with others. Variabel customer activities terdiri dari shopping list, shopping
frequency, shopping pattern, amount of time dan method of payment.
Penelitian ini menggunakan analisis regresi logistic dengan 150 konsumen
hypermart Surabaya sebagai sampel.

Penelitian ini menemukan bahwa variabel coupon berpengaruh
terhadap Unplanned Purchases, variabel display berpengaruh terhadap
Unplanned Purchases, variabel hedonicity berpengaruh terhadap
Unplanned Purchases, variabel gender tidak berpengaruh terhadap
Unplanned Purchases, variabel household size tidak berpengaruh terhadap
Unplanned Purchases, variabel shopping with others berpengaruh terhadap
Unplanned Purchases, variabel shopping list tidak berpengaruh terhadap
Unplanned Purchase, variabel shopping frequency berpengaruh terhadap
Unplanned Purchases, variabel shopping pattern berpengaruh terhadap
Unplanned Purchases, variabel amount of time berpengaruh terhadap
Unplanned Purchases dan Variabel method of payment tidak berpengaruh
terhadap Unplanned Purchases.

Katakunci: Category Characteristics, Customer Characteristics,
Customer Activities dan Unplanned Purchases
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PENGARUH CATEGORY CHARACTERISTICS, CUSTOMER
CHARACTERISTICS DAN CUSTOMER ACTIVITIES
TERHADAP UNPLANNED PURCHASES
PADA HYPERMART SURABAYA

Abstract

The objective of the study was to investigate the influence of
category characteristics, customer characteristics and customer activities on
unplanned purchases among customers in Hypermart Surabaya. Variable
category characteristics consists of coupon, display and hedonicity. Variable
customer characteristics consists of gender, household size and shopping
with others. And variable customer activities consists of shopping list,
shopping frequency, shopping pattern, amount of time and method of
payment. This study using regression logistics analysis with 150 shoppers
conveniently sampled at hypermart Surabaya as the sample. This study
found that variable coupon effect on unplanned purchases, variable display
effect on unplanned Purchases, variable hedonicity effect on unplanned
purchases. But variable gender has no effect on unplanned purchases,
variable household size has no effect on unplanned purchases, variable
shopping with others effect on unplanned purchases, variable shopping list
has no effect on unplanned purchase, variable frequency affect on
unplanned purchases, variable shopping pattern effect on unplanned
purchases, variable amount of time effect on unplanned purchases and
variable method of payment has no effect on unplanned purchases.

Keywords: Category  Characteristics, Customer  Characteristics,
Activities and unplanned Customer Purchases





