THE EFFECTIVENESS OF SAMPOERNA A MILD

AND DJIE SAM SOE CIGARETTE TV

ADVERTISEMENT

A THESIS

As a Partial Fulfillment of the Requirements for the Sarjana
Pendidikan Degree in English Language Teaching Faculty

SURABAYA Y

2N A \
Gy

SANTI DEWI AGUSTINA
1213096136

2io4fo2

N-0u-2001 _

B £

Baol - H

No. BUKU

TE-

B

e-1

KCPI KE

L(SATU)

UNIVERSITAS KATOLIK WIDYA MANDALA SURABAYA
FAKULTAS KEGURUAN DAN ILMU PENDIDIKAN

JURUSAN PENDIDIKAN BAHASA DAN SENI

PROGRAM STUDI BAHASA INGGRIS

APRIL, 2002




APPROVAL SHEET

(1)

This thesis entitled * The Effectiveness of Sampoerna A Mild and Djie Sam Soe
Cigarette TV Advertisement” which is prepared and submitted by Santi Dewi
Agustina has been approved and accepted as a partial fulfillment of the requirements

for the Sarjana Pendidikan Degree in English Language Teaching Faculty by the

following advisors:

Drs. M.P, Soetrisno, M.A' Dra, Ruruh Mindari. M.Pd
Adwvisor 1 Adwisor 2




APPROVAL SHEET

)

This thesis has been examined by the committee on Oral Examination with a

grade of

On April 16™ 2002

&- o Iﬁ'us Harjanto -

Chairman

Hend i ana, M Y nardi Tal S

Member Member

it



AKNOWLEDGEMENT

The first and most prominent gratitude is addressed to my Almighty Lord

Jesus Christ for His help all this time so that I am able to finish this final task in

my study. I realize that without His will, what I have accomplished cannot be

done and without His love and care, I could not survive dﬁng the hard time. My
special thanks ami gratitude also go to the following persons:

1. Drs. Martinus Paulus Soetrisno, M.A and Dra. Ruruh Mindari, M.Pd, my
thesis writing advisors. Deeply thanks for your enonnous patience and help,
guidance and hospitality. I could not think of a better word to express my
gratitude to you for believing in me and for being one-of-a kind advisor way
above and beyond the call of duty. To them I owe my utmost gratitude and
appreciation.

2. Dr. Ignatius Harjanto, Mr. Hendra Tedjasuksmana, M.Hum and Mr. Yohanes
Leonardi Taloko, S,Pd who have been a tremendous help with their support,
precious advice and input during the revision of this thesis.

3. Prof Abdul Wahab, M.A, and Dr. Patrisius Istiarto Djiwandono who have
been a tremendous help with their eﬁoomagement, companionship and most
importantly for having tenacious faith in me since the very beginning.

4. Dra. Agnes Santi Widiati, M.Pd, Dra. Susana Teopilus, M.Pd and Dra. Lily
Mitra for their attention and for ever sustaining and supporting me in a

personal way.



. The officer of Communication Departmnent of PT. H.M Sampoerna Tbk, Mr.
Richard Harto Kusmono who helped me to get the video cassette of
Sampoerna cigarette advertisements.

. Mr. Go Siang Chen, the director of Integrity Professional Management
Consultant who has given his beneficial contribution such valuable ideas input
and knowiedge about advertisements for my thesis writing.

. My dearly grandma, my dearly father and mother, my eldest brother Setio and
his wife Tabitha, my beloved brothers Heriawan and Untung Putra Wijaya
(Chia Wen), to whom this thesis is especially dedicated to. I could not have
possibly made my thesis without love and support.

. All my friends in GPdI Mur Serumbai who have given their deepest moral
support and prayer.

. The respondents whose names have not been mentioned here but have

willingly helped me in contributing the data.

10. Each and everyone around me whom [ failed to include but whom I respect

very much.

Last, but definitely not least, I would also like to express my deepest gratitude
to all my fabulous teachers and friends at the Faculty of Teacher Training in
Widya Mandala Catholic University who have given me never-to-be-forgotten
moments and memories of all time.

The Writer

v



TABLE OF CONTENT

LIST OF APPENDICES ... .. ittt et e e veetee e eee en e 22n WV
1 INTRODUCTION
11 BACKIOGDE OF I SIMIY. o0 o oo 55 0000 o 6505 250885555 B s S 55 585 58 85
1.2 Statement of the Problems............... ..ol S
1.3'I'heObjectivesoftheStudy...................»‘........................-......._........5
1.4The Siomficance ofthe ST .. .. s iene sasnasns sos ws sunnis sos 555 578 sxomvmser R
1.5 Scope and Limitation... ... ............oiiiiiii e eee 20l O
1.6 Definition of Key Terms. .. ... ..o i e e e v aee e ]
1.7 Oroanization 0T the BV . s s s v vus son s saw vs 593 vos Ssssmom e yavsmmmsmersens 109 1
II REVIEW OF THE RELATED LITERATURE
2.1 Theoretical Framework... ... a9
2.1.] Mags CommMmRICHION .. s s v50 w0 s w8 sussarmesmsasmsssysmsesveyses 25y
212 AAVertiSEmMENnt. .. ... ... oo oo ittt e e e eee e e e e aeeann L
2121 TV Commercial.............oeiee e ceeeee e e e 13
2. 1Y PEISnASIIN .., . ,»idns i e o wis 552 s 5 0 ik 500 P A SRS A AP U

2.1.4 Dimensions of Language...................c. oo n e 13



2.1.5 Semantics. .. ... ..oom it e 20
2.1.5.1 Abstraction and ConCIEteness. . . .c. ox vox cos vos 555 5o vom s 254 555 20s 20
2.1.5.2 Ambiguity and Vagueness...........................................21
2.1.5.3 Denotation and Connotation........................................22

2.2 Relevant Previons SudIes. .. .. vo e vos smawsass vos s5 snvmss 305 65 ho a8 Sesaanissedd
I METHODOLOGY OF THE STUDY
3.1Research DeSIgN. .. ... ...oco oot iiiiiiiee et e 24
3.2The ObJect... ..o om0 28
3.3 THE SUEOE covesnus i v 508 smomnvs pemsimiinni 145 s R R TS SR L5 53 nen B
34TheData. .. ..ot e e e e e e a2 25
3.9 The Ressareh JASHUmMBIT . comemmmreaemmsimsppmpmsy o oo pes grpsss 15 T e 00
3.6 The Techniques of CollectingtheData...... .....................................26
3.7 The Technique of Data Anabysis... ............ ..o,
3.8 The Procedures of Data Analysis..............ocooviiiiciiiii i een. 20 27
IV FINDINGS AND INTERPRETATION
4.2 Interpretation. .. ... ... ... oo e e e et e oo e e aeaaen aaeaen e ane e D T
4.2.1 The Respondents’ Recognition Toward A Mild Adyertisemem ......... 57
4.2.2 Respondents’ Understanding Toward the Meaning of A Mild
AdVertisement. .. ...... ...t e e e e e e een 22, 60
4.2.3 The Respondents’ Recognition Toward Djie Sam Soe Advertisement 63
4.2.4 The Respondents’ Understanding Toward the Meaning of Djie Sam Soe

AdVETtISEMENE. .. ..o oe e e e e e et e e e e e e e e ... 00



V. CONCLUSION AND SUGGESTION

5.1 Summaries and Conclusion.....................
5.2 Suggestions. .. ...........ooooiiiiiin

.1

oy

...76



List of Appendices

Appendix 1 The Advertisement
Appendix II The Questionnaire
Appendix III The Percentage Summary of Respondents’ Answers About the
Advertisement
III The Percentage of Each Group (A Mild)
III The Percentage of Each Group (Djie Sam Soe)
Appendix IV The Table of A Mild Respondents’ Answers (Junior High School
Students)
IV The Table of A Mild Respondents’ Answers (Senior High School
Students)
IV The Table of A Mild Respondents’ Answers (University Students)
IV The Table of A Mild Respondents’ Answers (Blue-Collars)
IV The Table of A Mild Respondents’ Answers (White-Collars)
1V The Table of Djie Sam Soe Respondents’ Answers (Junior High
School Students)
[V The Table of Djie Sam Soe Respondents’ Answers (Senior High
School Students)
IV The Table of Djie Sam Soe Respondents’ Answers (University
Students)
[V The Table of Djie Sam Soe Respondents’ Answers (Blue-Collars)
IV The Table of Djie Sam Soe Respondents’ Answers (White-Collars)
Appendix V  Respondents’ Answers on Question Number 9 of the Questionnaire

viii



ABSTRACT

Agustina, Santi Dewi 2002. The Effectiveness of Sampoema A Mild and Djie Sam
Soe Cigarette TV Advertisement. S1 thesis. The Faculty of Teacher Training.
The English Department of Widya Mandala Catholic University Surabaya.
Advisors: Drs. MLP. Soetrisno, M.A and Dra. Rurvh Mindari, M.Pd.

Key words: symbol (general defimition), symbol (in the advertisements), TV
commercial advertisement, advertisement

Advertisement is a crucial part of business. It plays an mportant role in
determining the success of business especially in marketing part. Television is the
most effective media for advertisement. There are various styles of language
advertising on television t0 persuade the viewers to purchase a product. However
cigarette advertisers are forbidden to show their product on TV advertisement.
Therein, the writer is interested in camrying out a study on this issue.

This thesis is aimed at answering two problems, namely: do the respondents
recognize the Sampoemna A Mild and Djie Sam Soe cigarette advertisements and do
the respondents understand the meaning of the Sampoerna A Mild and Djie Sam Soe
advertisements. To answer these problems, the writer utilizes the data conceming the
attitude of the consumers by collecting 100 respondents representing 3 group of
people based on their educational background and their occupation. Furthermore, the
instruments used n this study were questions in the questionnaires as well as
questions in the writer's notes to make some imterviews. The data from the
questionnaires are used to verify the data gained by the notes. The finding of this
research will be shown in the form of percentage. The respondents were considered
recognizing the advertisement if the percentage of their recognition toward the
advertisement is more than 50%. The respondents were considered understanding the
meaning of the advertisement if the percentage of their understanding toward the
meaning of the advertisement is more than 50%.

The ability of the respondents in group II and group III to recognize the
advertisement and to understand the meaning of the advertisements is affected by the
segmentation and the positive attitude of the respondents. Group I is alert so that the
respondents i group I could recognize the advertisements and could understand the
meaning of the advertisements. Although in general group II and group Il failed to
understand the meaning of the advertisements, the data shows that smokers of both
groups were more capabie to understand the meaning of the advertisements.

The writer suggests that further research need to be conducted to cover greater
number of respondents to increase its validity and reliability.
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