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ANALISIS PENGARUH FUNCTIONAL CONVENIENCE DAN
REPRESENTATIONAL DELIGHTS TERHADAP
POSITIVE AFFECT PADA KONSUMEN
TOKO ONLINE OLX.COM
DI SURABAYA

ABSTRAK

Perkembangan internet yang semakin pesat terus dimanfaatkan oleh
berbagai pihak tidak terkecuali untuk kepentingan bisnis sebagai bisnis
online dan sebagai pemasaran, sehingga menimbulkan dampak persaingan
bisnis yang semakin kompetitif. Kondisi ini menuntut setiap pelaku bisnis
untuk dapat menentukan strategi yang dapat mempengaruhi keputusan
pembelian. Penelitian ini  bertujuan untuk mengetahui pengaruh
merchandise attractiveness, site ease of use, enjoyment, website
communication style terhadap positive affect pada konsumen toko online di
Surabaya.

Jenis penelitian yang digunakan adalah penelitian kausalitas dengan
menggunakan pendekatan kuantitatif. Sampel yang diambil sebanyak 108
responden yang merupakan konsumen pada www.OLX.com di Surabaya
Data yang digunakan bersumber dari data primer dengan menyebarkan
kuesioner. Teknik analisis data yang digunakan adalah analisis regresi linier
berganda.

Hasil dalam penelitian ini menunjukkan bahwa: (1) merchandise
attractiveness berpengaruh terhadap positive affect; (2) site ease of use
berpengaruh terhadap positive affect; (3) enjoyment berpengaruh terhadap
positive affect; (4) website communication style berpengaruh terhadap
positive affect pada konsumen toko online di Surabaya.

Kata Kunci: merchandise attractiveness, site ease of use, enjoyment,
website communication style, positive affect



ANALYSIS OF EFFECT OF FUNCTIONAL CONVENIENCE AND
REPRESENTATIONAL DELIGHTS ON POSITIVE AFFECT
OLX.COM ONLINE SHOP CONSUMERS IN SURABAYA

ABSTRACT

The development of the Internet is rapidly increasing, various
parties are no exception to the business interests continue to use it as an
online business and as marketing, so that the impact of an increasingly
competitive business competition. These conditions require all businesses to
be able to determine strategies that can influence purchasing decisions. This
study aims to determine the effect of attractiveness merchandise, site ease of
use, enjoyment, website communication style on positive affect Olx.com
online shop consumers in Surabaya.

This type of research is the study of causality using a quantitative
approach. Samples taken are olx.com consumers in Surabaya as many as
108 respondents. Data are obtained from the primary data by distributing
guestionnaires. Data analysis technique used is multiple linear regression
analysis.

The results in this study show that: (1) merchandise attractiveness
has a positive influence on positive affect; (2) site ease of use has a positive
influence on positive affect; (3) enjoyment has a positive influence on
positive affect; (4) website communication style has a positive influence on
positive affect online consumer in Surabaya.

Keywords: merchandise attractiveness, site ease of use, enjoyment,
website communication style, positive affect
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