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The effect of Attitude, Subjective Norm and Perceived Behavioral Control. to
Deshopping Behavior Tendency At Boutiques in Pasar Atom Shopping Mall,
Surabaya

Abstract

Deshopping Behavior Tendency is a tendency to purchase items and
wear them once and then returned in place of the purchased goods in
exchange for refund they once used to purchase these items. Purchase
behavior deviates could be caused by several things such as attitude,
subjective norm and perceived behavioral control. The purpose of this study
is expected to know and analyze whether the attitude, subjective norm and
perceived behavioral control impact on Deshopping Behavior Tendency in
Pasar Atom Shopping Mall, Surabaya.

This research was conducted by way of survey. Questionnaires
distributed to all visitors Pasar Atom Shopping Mall, Surabaya. Using
sampling of non probability sampling, the number of samples is 100 people.
Analysis tool used is multiple linear regression.

The results showed that there is influence between the variables
attitude, subjective norm and perceived behavioral control of Deshopping
behaviour Tendency visitors Atomic Market Shopping Center Mall in
Surabaya, both in simultaneous and partial (H1 accepted).

Keywords: Deshopping behaviour tendency, attitude, subjective norm,
perceived behavioral control
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ABSTRAK

Deshopping behaviour tendency merupakan kecenderungan
pembelian suatu item barang dan memakainya sekali kemudian dikembalikan
di tempat dibelinya barang tersebut untuk ditukarkan kembali dengan uang
yang dulu mereka gunakan untuk membeli item barang tersebut. Perilaku
pembelian yang yang menyimpang ini dapat disebabkan oleh beberapa hal
antara lain attitude, subjective norm dan perceived behavorial control.
Tujuan penelitian ini untuk mengetahui dan menganalisis apakah attitude,
subjective norm dan perceived behavorial control berpengaruh terhadap
Deshopping behaviour tendency di Pusat Perbelanjaan Pasar Atom Surabaya.

Penelitian ini dilakukan dengan cara survey. Kuesioner dibagikan
kepada seluruh pengunjung Pusat perbelanjaan Pasar Atom, Surabaya.
Pengambilan sampel menggunakaan non probability sampling, jumlah
sampel adalah 100 orang. Alat analisis yang digunakan adalah regresi linear
berganda.

Hasil penelitian menunjukkan bahwa terdapat pengaruh antara
variabel attitude, subjective norm dan perceived behavorial control terhadap
Deshopping behaviour tendency pengunjung Pusat Perbelanjaan Pasar Atom
Mall di Surabaya baik secara simultan maupun parsial (H; diterima).

Kata kunci : Deshopping behaviour tendency, attitude, subjective norm,
perceived behavioral control
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