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Pengaruh Celebrity Endorser Cristiano Ronaldo Terhadap Brand Image
Dan Keputusan Pembelian Konsumen Shampoo Clear Di Surabaya

ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh Celebrity
Endorser Cristiano Ronaldo terhadap Brand Image dan Keputusan
Pembelian konsumen Shampoo Clear di Surabaya, Pengaruh Brand Image
terhadap Keputusan Pembelian Shampoo Clear di Surabaya. Teknik analisis
data yang digunakan adalah SEM (Structural Equation Modelling) dengan
program LISREL. Sampel yang digunakan dalam penelitian ini sebanyak
135 responden. Karakteristik sampel dalam penelitian ini, yaitu, dalam 1
tahun terakhir pernah membeli dan menggunakan shampoo Clear,pernah
melihat iklan shampoo Clear dengan bintang iklan Cristiano Ronaldo di
telivisi minimal 5 kali, yang berusia minimal 18 tahun, dan berdomisili di
Surabaya,

Hasil penelitian ini menunjukkan bahwa Celebrity Endorser
berpengaruh signifikan dan positif terhadap Brand Image, Celebrity
Endorser berpengaruh signifikan dan positif terhadap Keputusan
Pembelian, dan Brand Image berpengaruh signifikan dan positif terhadap
Keputusan Pembelian konsumen shampoo Clear di Surabaya. Hasil ini
diperkuat dengan hasil uji validitas,reliabilitas, dan pengujian kecocokan
model pada masing-masing indikator pada setiap variabel.

Kata kunci: Celebrity Endorser, Brand Image,Keputusan Pembelian
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The Effect of Celebrity Endorser Cristiano Ronaldo To Brand Image and
Purchase Decision Consumer Of Shampoo Clear In Surabaya

ABSTRACT

This study wanted to find out and explain the influence of Celebrity
Endorser on Brand Image and Consumer Purchase Decision Shampoo
Clear in Surabaya, The influence of Brand Image on Consumer Purchase
Decision Shampoo Clear in Surabaya. Data analysis technique used is SEM
(Structural Equation Modelling) and using LISREL program. This study
took a sample 135 respondents, in the last 1 year ever buy and use shampoo
Clear, have seen ads shampoo Clear with Cristiano Ronaldo in television at
least 5 times, aged at least 18 years, and is domiciled in Surabaya,

These results indicate that the Celebrity Endorser significant and
positive impact on the Brand Image, Celebrity Endorser significant and
positive impact on the purchase decision, and Brand Image significant and
positive impact on consumer buying decision shampoo Clear in Surabaya.
These results were confirmed by the results of test validity, reliability, and
compatibility testing of models in each of the indicators in each variable..

Keywords: Celebrity Endorser, Brand Image, Purchasig Decisions
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