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ABSTRAK

Populasi masyarakat yang kian meningkat diiringi pula dengan
semakin meningkatnya jaringan ritel di Indonesia. Demi memenuhi
kebutuhan masyarakat yang juga meningkat, jaringan ritel di Indonesia
mulai membuat produk merek pribadi atau yang biasa dikenal dengan
produk private label. Ritel pun berkompetisi demi menarik perhatian
konsumen agar melakukan pembelian produk private label nya. Banyak
faktor yang dapat mempengaruhi niat beli dari produk private label yang
dijual oleh suatu ritel. Penelitian ini membahas mengenai pengaruh product
signatureness dan perceived price pada quality perception terhadap
repurchase intention pada produk private label, dengan value consciousness
sebagai moderasinya. Hasil penelitian menunjukkan bahwa product
signatureness dan perceived price berpengaruh positif terhadap quality
perception. Dan quality perception memiliki pengaruh positif terhadap
repurchase intention, serta value consciousness memperkuat pengaruh
quality perception terhadap repurchase intention.

Kata Kunci : private label, product signatureness, perceived price,

quality  perception, repurchase intention, value
consciousness, ritel.
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ABSTRACT

Population increasing accompanied with the increase of the retail
network in Indonesia. In order to meet the needs of people who are also
rising, retail network in Indonesia began making private brand products or
commonly known as private label products. Retail also compete for
consumers' attention in order to make purchases of its private label
products. Many factors can influence the purchase intentions of private
label products sold by a retailer. This study discusses the effect of product
signatureness and perceived price on quality perception towards
repurchase intention on private label products, with value consciousness as
its moderation. The results showed that the product signatureness and
perceived price positively affects quality perception. And quality perception
has a positive influence on repurchase intention, as well as strengthening
the influence of quality consciousness value perception on repurchase
intention.

Key words . private label, product signatureness, perceived price,
quality  perception, repurchase intention, value
consciousness, retail.
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