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ABSTRAK 

 

 Penelitian bertujuan untuk menjelaskan pengaruh perceived 

quality, store atmosphere,  dan service quality terhadap behavioral 

intention konsumen pada private label Alfamart di Surabaya. Desain 

penelitian adalah kausal. Jumlah sampel penelitian sebanyak 200 

sampel.  Metode pengumpulan data menggunakan kuesioner dan 

teknk analisis data menggunakan regresi linier berganda. 

 Temuan dari penelitian ini menunjukkan bahwa perceived 

quality berpengaruh terhadap behavioral intention pada private label 

di Alfamart. Store atmosphere tidak terbukti berpengaruh terhadap 

behavioral intention pada private label di Alfamart. Service quality 

berpengaruh terhadap behavioral intention pada private label di 

Alfamart.  

 

Kata Kunci: Perceived Quality, Store Atmosphere, Service Quality, 

Behavioral Intention,  Alfamart  
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ABSTRACT 

 

 The purpose of this research is to identify the influence of 

perceived quality, store atmosphere, and service quality toward 

behavioral intention for Alfamart’s private label at Surabaya. 

Research design is causal. The number of samples are 200 samples. 

Data collecting metod  using questionaire. Data analysis technique 

using multiple regression. 

 The result of this research showing that perceived quality 

influence on behavioral intention for Alfamart’s private label di 

Alfamart. Store atmosphere not influence on behavioral intention for 

Alfamart’s private label di Alfamart. Service quality influence on 

behavioral intention for Alfamart’s private label di Alfamart.  

 

 

Keyword: Perceived Quality, Store Atmosphere, Service Quality, 

Behavioral Intention,  Alfamart 

 


