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ANALISIS PENGARUH VARIABEL-VARIABEL BRAND EQUITY
TERHADAP KEPUTUSAN PEMBELIAN ULANG PADA SEPEDA
MOTOR SPORT MEREK YAMAHA DI SURABAYA

ABSTRAK

Banyaknya merek-merek sepeda motor sport yang muncul di
Indonesia ini membuat konsumen memiliki banyak sekali pilihan dalam
memilih tipe dan merek sepeda motor sport. Namun pada kondisi tersebut
merupakan suatu kesempatan sekaligus ancaman bagi industri sepeda motor
di Indonesia dalam memenangkan kompetisi pasar. Pentingnya Ekuitas
Merek (Brand Equity) yang merupakan kunci keberhasilan bagi perusahaan
otomotif dalam mempengaruhi konsumennya untuk melakukan keputusan
pembelian. Tujuan dari penelitian ini adalah menganalisis pengaruh
variabel-variabel Brand Equity terhadap Keputusan Pembelian Ulang
(Repurchase Decision) pada sepeda motor sport merek Yamaha.

Metode yang digunakan dalam penelitian ini adalah Analisis
Regresi Linier Berganda, dengan teknik pengambilan sampel yaitu
Sampling Purposive. Jumlah sampel yang diambil untuk penelitian ini
sebanyak 100 responden, dengan karakteristik sampel yaitu memiliki dan
menggunakan salah satu sepeda motor sport merek Yamaha, berusia
minimal 17 tahun, dan berdomisili di Surabaya. Hasil dari penelitian ini
menunjukkan bahwa variabel Brand Awareness (X1) tidak berpengaruh
secara signifikan terhadap Repurchase Decision (YY), tetapi variabel lainnya
seperti Brand Association (X2), Perceived Quality (X3), dan Brand Loyalty
(X4) berpengaruh secara positif dan signifikan terhadap Repurchase
Decision (), dan variabel-variabel Brand Equity berpengaruh positif dan
signifikan secara simultan terhadap Repurchase Decision ().

Kata Kunci: Brand Equity, Brand Awareness, Brand Association,
Perceived Quality, Brand Loyalty, Repurchase Decision



ANALYSIS OF THE INFLUENCE OF BRAND EQUITY’S
VARIABLES TO REPURCHASE DECISIONS ON A SPORT BIKE
YAMAHA IN SURABAYA

ABSTRACT

There so many brands of sport motorcycle that emerged in
Indonesia have made the consumers have a lot of option in choosing the
type and brand of sport bike. But in these condition as a motorcycle
industry, it can be an opportunity and threat at once to winning market
competition. The importance of brand equity which is the key of success for
automotive company in influencing consumers to made a purchasing
decision. The purpose of this research was to analyze the influence of brand
equity’s variables to repurchase decision on Yamaha sport bike.

The method used in this research is Multiple Linear Regression
Analysis, with a purposive sampling technique. The number of samples
taken for this research is 100 respondents, with the characteristics of the
samples that have and use one of the Yamaha sport bike, at least 17 years
old, and domiciled in Surabaya. The results of this research indicate that the
variable Brand Awareness (X1) doesn’t significantly affect the Repurchase
Decision (Y), but the other variables such as Brand Association (X2),
Perceived Quality (X3), and Brand Loyalty (X4) influence positively and
significantly toward Repurchase Decision (Y), and variables of Brand
Equity simultaneously influence Repurchase Decision (YY) positively and
signifi-cantly.

Keywords: Brand Equity, Brand Awareness, Brand Association, Perceived
Quality, Brand Loyalty, Repurchase Decision
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