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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh Perceived
Quality dan Perceived Risk terhadap Purchase Intention melalui Perceived
Value pada Natur-E Daily Face Cream di Surabaya. Teknik pengambilan
sampel yang digunakan adalah non probability sampling dengan cara
purposive sampling. Sampel yang digunakan dalam penelitian ini sebesar
150 responden. Karakteristik responden adalah responden yang belum
pernah membeli atau mengkonsumsi tetapi mengetahui produk serta
manfaat Natur-E Daily Face Cream. Data dikumpulkan menggunakan
kuesioner. Teknik analisis data yang digunakan adalah analisis SEM dengan
program LISREL.

Hasil penelitian membuktikan: (1) Perceived Quality berpengaruh
positif dan signifikan terhadap Perceived Value, (2) Perceived Risk
berpengaruh negatif dan tidak signifikan terhadap Perceived Value, artinya
bahwa resiko yang dirasakan oleh konsumen tidak akan merubah nilai yang
dirasakan konsumen, (3) Perceived Value berpengaruh positif dan
signifikan terhadap Purchase Intention, (4) Perceived Quality berpengaruh
positif dan signifikan melalui Perceived Value, dan (5) Perceived Risk
berpengaruh negatif dan tidak signifikan terhadap Purchase Intention
melalui Perceived Value, artinya bahwa resiko yang dirasakan tidak akan
merubah nilai yang dirasakan konsumen dalam membentuk niat pembelian
pada Natur-E Daily Face Cream di Surabaya.

Kata Kunci: Perceived Quality, Perceived Risk, Perceived Value,
Purchase Intention.
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ABSTRACT

This study aimed to analyze the influence of Perceived Quality and
Perceived Risk to Purchase Intention through Perceived Value on Natur-E
Daily Face Cream in Surabaya. The sampling technique used is non
probability sampling with purposive sampling. The sample used in this
study of 150 respondents. Characteristics of respondents are respondents
who have never purchased or consumed, but knowing the product and the
benefits Natur-E Daily Face Cream. Data were collected using a
questionnaire. Data analysis technique used is the analysis of SEM with
LISREL program.

The research proves: (1) Perceived Quality positive and significant
effect on Perceived Value, (2) Perceived Risk negative effect and no
significant effect on Perceived Value, meaning that the risk perceived by
consumers would not change the consumer perceived value, (3) Perceived
value positive and significant impact on the Purchase Intention, (4)
perceived Quality positive and significant impact through perceived value,
and (5) perceived risk negative and not significant to Purchase Intention
through perceived value, meaning that the risk perceived will not change
the value of the perceived consumer purchase intentions in forming the
Natur-E Daily Face Cream in Surabaya.

Keywords: Perceived Quality, Perceived Risk, Perceived Value, Purchase
Intention.
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